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Disclosure Statement 
  
Certain	
  commentary	
  included	
  in	
  today's	
  presenta3ons,	
  prepared	
  remarks	
  and	
  our	
  Q&A	
  
session	
  may	
  cons3tute	
  forward-­‐looking	
  statements	
  under	
  the	
  defini3on	
  of	
  Federal	
  
Securi3es	
  law.	
  Forward-­‐looking	
  statements	
  include	
  management's	
  current	
  expecta3ons,	
  
es3mates	
  and	
  other	
  projec3ons	
  about	
  our	
  business,	
  results	
  of	
  opera3ons	
  and	
  the	
  
industries	
  in	
  which	
  VF	
  operates.	
  
	
  	
  
Actual	
  results	
  may	
  differ	
  materially	
  from	
  those	
  projected	
  in	
  the	
  forward-­‐looking	
  
statements.	
  Important	
  factors	
  that	
  could	
  cause	
  actual	
  results	
  to	
  differ	
  materially	
  from	
  
those	
  projected	
  in	
  the	
  forward-­‐looking	
  statements	
  are	
  discussed	
  in	
  the	
  documents	
  filed	
  
with	
  the	
  SEC.	
  
	
  	
  
Addi3onally,	
  presenters	
  may	
  discuss	
  non-­‐GAAP	
  financial	
  measures.	
  You	
  will	
  find	
  any	
  
appropriate	
  reconcilia3ons	
  in	
  our	
  press	
  release,	
  which	
  was	
  issued	
  a	
  few	
  minutes	
  ago,	
  and	
  
at	
  our	
  website	
  at	
  vfc.com.	
  	
  



Agenda 

Outdoor & Action Sports 

Steve Rendle 
Vice President, VF Corporation and Group President,  
Outdoor & Action Sports Americas 

Jeanswear & Imagewear 

Scott Baxter 
Vice President, VF Corporation and Group President,  
Jeanswear, Imagewear and South America 

Sportswear 

Karen Murray 
President, VF Sportswear 

Contemporary Brands 

Susan Kellogg 
President, VF Contemporary Brands 

Strategy, Consumer Insights, Brand Management & Innovation 

Stephen Dull 
Vice President, Strategy & Innovation 
 
 

Opening Remarks / 2017 Targets 

Eric Wiseman 
Chairman, President and Chief Executive Officer 

Bob Shearer 
Senior Vice President and Chief Financial Officer 
 

Karl Heinz Salzburger 
Vice President, VF Corporation and Group President, International 
Aidan O’Meara 
President, VF Asia Pacific 
Rick Wood 
President, VF Outdoor & Action Sports EMEA 
Martino Scabbia Guerrini 
President, VF Contemporary & Sportswear Brands International 

Tom Glaser 
Vice President, VF Corporation and President—Supply Chain 

International Panel Discussion 

Mike Gannaway 
Vice President, VF Direct/Customer Teams 

VF Financial Overview 

Supply Chain 

Direct-to-Consumer 
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600,000,000 
yards of fabric/year 

Enough to wrap around the Earth 

Over 13X 

317,000,000 
zippers/year 

…enough to zip  
 

every 
American 

 





Replenishment Orders: 

14,000,000/year 
38,000/day 

Data Managed: 

750TB at any point in time 

95X printed material in Library of Congress 



          

The VF Playbook 



Reduced Exposure to Any One Single Market 



145 Million Units 
Internally Manufactured 
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Case Study 



 
 



In collaboration with VF facilities engineering and sustainability teams 

Case Study: Asia 
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Case Study 



Demand and Supply Planning 
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Case Study: EMEA 
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Case Study: EMEA 
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