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EXECUTIVE SUMMARY
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● Net revenue has grown from $0.7 million in 2021 to projected $66 - $77 million 
in 2023

● Modern CPG company that has grown from 1 brand in 2020, to a current 
portfolio of 5 brands

● Post 3 acquisitions, Company has consolidated processes/positions, 
integrated functions, and eliminated redundancy 

● Company has employed its marketing playbook to develop new impactful and 
efficient communication plans for its acquired brands resulting in 
unprecedented global awareness



LEADERSHIP TEAM

Successful track record inventing, manufacturing, marketing, 
distributing and acquiring consumer products.
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COMPETITIVE MOATS

5

W
W

W
.S

TA
R

C
O

B
R

A
N

D
S

.C
O

M

● Cross-Category Capabilities

● Dedicated Manufacturing

● Game Changing Technologies

● Disruptive Marketing

● M&A and Deal Making Expertise



POWER BRAND 
CREATION

BEHAVIOR CHANGING TECHNOLOGIES THAT LEAD TO
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WHIPSHOTS ART OF SPORT SKYLAR SOYLENT WINONA

THE WORLD’S 
ONLY 
VODKA. INFUSED
WHIPPED. CREAM.

14%

THE WORLD’S
FIRST ALL - 
ENCOMPASSING
SPORTS BRAND

2%

THE ONLY 
HYPOALLERGENIC
FRAGRANCE SAFE 
FOR SENSITIVE SKIN

14%

THE WORLD’S 
MOST PERFECT 
FOOD

65%

FIRST-EVER, 
POWERED BY AIR 
POPCORN SPRAY

5%

A PORTFOLIO OF BEHAVIOR-CHANGING BRANDS

FY 23 (1) 
Revenue % 7

1) Management estimates for FY 23 
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BRAND ACQUISITION AND INVENTION TIMELINE

1. Initially acquired but ultimately reinvented by the Starco team. 



  Post-Acquisition Organization  

THE POWER OF ONE

CONSOLIDATION • INTEGRATION • AMPLIFICATION
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POST ACQUISITION UPDATE
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Since the acquisition of Soylent in February 2023, Starco brands has focused on building value within the 

newly acquired brands through rebuilding the pipeline of retail revenue, stabilizing ecommerce base, and 

integration across all companies.

Through the integration of Soylent, Skylar, and AOS, we have found many overlapping opportunities which 

has enabled us to optimize and expand our ecommerce presence while leveraging our fixed costs and 

infrastructure for long term growth. 

As a management team, we have refocused our strategy on becoming more efficient with resources across 

the organization and diversifying marketing spend to increase out of home brand awareness and doubling 

down on innovation as we plan to grow organically long term 6-10%.



2023 MILESTONES
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January 2023 
Starco Brands announces it had sold over 130K cases (60K in Q4) and broke 1 million Whipshots 
cans in 2022.  

Starco Brands acquires Skylar Clean Beauty from Upfront Ventures, a pioneer in prestige 
hypoallergenic fragrances distributed online and through Sephora, Nordstrom and others.  

          February 2023
Starco Brands announced the acquisition of complete nutrition pioneer Soylent, maker of 
meal replacements drinks, high protein beverages, powders and bars from Google Ventures, 
Andreeseen Horwitz and the Production Board.  

Whipshots launched its Valentine’s campaign featuring global icon Dr. Ruth Westheimer 
and had earned media impressions of approximately 400M earned media impressions in 72 hours



2023 MILESTONES
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March 2023
Whipshots® announced over two million cans sold since its December 2021 launch.

With Starco Brands focusing on growing its retail business, Soylent expands distribution at 
Meijer to offer its plant-based nutrition shakes in 260 stores.

May 2023
Whipshots launches a new limited-edition Lime flavor for summer at its 
launch party in Santa Monica with Cardi B.  This media event garnered over 2 
billion earned media impressions globally in 72 hours that allowed the Company to 
pre-sell and sell out of all 170K units produced.



2023 MILESTONES
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June 2023
Skylar’s Boardwalk Delight eau de parfum launched and sold out at Sephora in 10 days, 
becoming the brand’s most popular introduction yet.

Whipshots racks up three prestigious medals in the 2023 SIP Awards, the internationally 
recognized consumer judging spirits competition, after having received a “Rising Star Award” in 
Beverage Dynamics’ 2023 Growth Brands Awards and four medals in the 2023 DB & SB Spring 
Blind Tasting as part of the Global Spirits Masters Competition.

Skylar launches an exclusive collaboration with the Amazon 

Prime Video series hit Summer I Turned Pretty

https://sipawards.com/
https://beveragedynamics.com/growthbrands/
https://www.thespiritsbusiness.com/2023/04/the-db-sb-spring-blind-tasting-2023/
https://www.thespiritsbusiness.com/2023/04/the-db-sb-spring-blind-tasting-2023/


2023 MILESTONES
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June 2023
Whipshots announced a partnership with AMC, the nation’s largest movie theatre chain, that includes 
both distribution of its Whipshots at bars within AMC as well as brand awareness marketing support on the 
big screen during previews;

Soylent announced that it had secured Amazon’s #1 spot in the Ready-to-Drink 
Meal Replacement Category 

Soylent launches its World’s Most Perfect Food campaign 



AMPLIFICATION - WHIPSHOTS

15

W
W

W
.S

TA
R

C
O

B
R

A
N

D
S

.C
O

M

2 BILLION 
EARNED 
MEDIA 
IMPRESSIONS



AMPLIFICATION - SKYLAR
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CELEBRITY 
NEGOTIATIONS

FPO - NEW CAMPAIGN 
BREAKING Q3



AMPLIFICATION - SOYLENT
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QUARTERLY REVENUE 
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Reported Q1 2023 Net Revenue was $11.1 million (+1133% vs. prior year and +178% growth vs. Q4 2022) 
which was primarily driven by the acquisition of Soylent

Net Revenue in Q1 2023 includes partial revenue for Soylent due to the acquisition taking place on February 
14th.  Soylent is now the largest revenue contributor within Starco Brands portfolio



2023 FULL YEAR OUTLOOK 
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Reported Net revenue is projected to between $66- $77 million for FY 23, this represents growth of approximately 

+746%- 887% growth compared to FY22

Key drivers of revenue growth are mainly driven through acquisition of Soylent in February 2023, Skylar in December 

2022, and Art of Sport in September 2022 with Whipshots continuing to scale 

66-77

7.8
0.71.4



2023 ADJUSTED EBITDA 
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7- 9

2.7

(2.6)

(7.9)

Adjusted EBITDA (1) for FY 23 is projected to grow to between $7-$9 million (~10%-12% of net sales).  This 

represents approx +159%- 233% growth compared to prior year driven by improved cost management and 

added margins from pricing and product mix optimization

1) Adjusted EBITDA includes historical EBITDA for acquired entities The Company provides Adjusted EBITDA guidance, rather than net income guidance, due to the inherent unpredictability of forecasting certain types of expenses such as stock-based compensation 

and income tax expenses, which affect net income but not Adjusted EBITDA. The Company is unable to reasonably estimate the impact of such expenses, if any, on net income. The inability to project certain components of the calculation would significantly affect the 

accuracy of a reconciliation. Accordingly, the Company does not provide a reconciliation of projected net income to projected Adjusted EBITDA



2023 EBITDA RECONCILIATION 
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As we look at adjusted EBITDA on a non prorated basis and add back the costs of acquisition for the three 

acquired companies, we are projecting our adjusted EBITDA to be between $7.0 and $9.0 million in FY 23.




