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TikTok & DoubleVerify Expand Their
Partnership to Provide Post-campaign
Brand Safety and Suitability Measurement
for Advertisers

DV now provides transparency into brand alignment with user-generated videos on TikTok

NEW YORK--(BUSINESS WIRE)-- DoubleVerify (“DV”), a leading software platform for
digital media measurement, data and analytics, today announced an expanded partnership
with TikTok to offer advertisers post-campaign Brand Safety and Suitability measurement.
Back, in September 2021, DV first announced its partnership with TikTok to measure
viewability and invalid traffic.

“We are thrilled to expand our partnership with TikTok to measure brand safety and
suitability, providing global brands with greater clarity and confidence in their investments on
this high-growth platform,” said Mark Zagorski, CEO, DoubleVerify. “User-generated content
offers advertisers a high-engagement forum to connect with passionate online communities.
Our expanded partnership will ensure campaigns can have transparency into adjacent
content while maximizing impact and performance for our joint customers.”

DoubleVerify can now provide post-campaign Brand Safety and Suitability measurement for
TikTok campaigns in the United States. DV’s technology can classify TikTok videos
according to DV’s brand safety floor and suitability categories, while aligning with standards
from the 4A’s Advertiser Protection Bureau (APB) and the Global Alliance for Responsible
Media (GARM).

DV's proprietary semantic science capabilities leverage AI-driven tools – such as deep
learning, machine learning and ontology – as well as manual review to accurately analyze
image, audio and text components to provide granular video-level content classification.

DV's video classification products deconstruct videos into three components: audio (video
dialogue and music), visual (objects and people using Optical Character Recognition (OCR)),
and text (ontological and AI classification of metadata, captions and hashtags), providing
accurate results and accounting for nuances specific to each platform. Additionally, DV’s
classification system is developed based on the extensive content policies that are used
across all media environments.

When using DV’s post-campaign suitability measurement on TikTok, advertisers will be able
to leverage the same insights across platforms and publishers in order to inform future
media planning and buying decisions across the greater media landscape. Other benefits
include:

Proprietary Technology - This solution leverages DV’s artificial intelligence, machine

https://doubleverify.com/
https://doubleverify.com/newsroom/doubleverify-partners-with-tiktok-to-measure-viewability-and-invalid-traffic/?news=1
https://www.aaaa.org/home-page/agency-stuff/media/ad-assurance/apb/?cn-reloaded=1
https://wfanet.org/l/library/download/urn:uuid:7d484745-41cd-4cce-a1b9-a1b4e30928ea/garm+brand+safety+floor+suitability+framework+23+sept.pdf


learning, ontology, and manual review in order to accurately analyze image, audio, and
text components to provide video-level classification.
Consistent Metrics & Classifications - Advertisers will be able to access APB and
GARM-aligned brand safety and suitability settings, providing industry-trusted,
transparent metrics.
Trusted Measurement - Advertisers can rest assured that their campaigns are
measured by an independent, third-party verification provider.

For more information about DoubleVerify or this release, contact sales@DoubleVerify.com.

About DoubleVerify

DoubleVerify (“DV”) (NYSE: DV) is a leading software platform for digital media
measurement and analytics. Our mission is to make the digital advertising ecosystem
stronger, safer and more secure, thereby preserving the fair value exchange between
buyers and sellers of digital media. Hundreds of Fortune 500 advertisers employ our
unbiased data and analytics to drive campaign quality and effectiveness, and to maximize
return on their digital advertising investments – globally. Learn more at
www.doubleverify.com.

View source version on businesswire.com:
https://www.businesswire.com/news/home/20221103005408/en/
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