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FORWARD- LOOKING STATEMENTS

This presentation does not constitute an offer or invitation for the sale or purchase of securities and has been prepared solely for informational purposes.

This presentation contains forward-looking statements within the meaning of the federal securities laws regarding Columbia Sportswear Company’s business
opportunities and anticipated results of operations. Forward-looking statements generally relate to future events or our future financial or operating performance. In
some cases, you can identify forward-looking statements because they contain words such as “may,” “might,” “will,” “would,” “should,” “expect,” “plan,” “anticipate,”
‘could,” “intend,” “target,” “project,” “contemplate,” “believe,” “estimate,” “predict,” “likely,” “potential” or “continue” or the negative of these words or other similar
terms or expressions that concern our expectations, strategy, plans or intentions. Unless the context indicates otherwise, the terms “we,” “us,” “our,” “the Company,”
and "Columbia” refer to Columbia Sportswear Company, together with its wholly owned subsidiaries and entities in which it maintains a controlling financial interest.

The Company's expectations, beliefs and projections are expressed in good faith and are believed to have a reasonable basis; however, each forward-looking
statement involves a number of risks and uncertainties, including those set forth in this document, those described in the Company’s Annual Report on Form 10-K and
Quarterly Reports on Form 10-Q under the heading “Risk Factors,” and those that have been or may be described in other reports filed by the Company, including
reports on Form 8-K. Potential risks and uncertainties include those relating to the impact of the COVID-19 pandemic on our operations; economic conditions,
including inflationary pressures; supply chain disruptions, constraints and expenses; labor shortages; changes in consumer behavior and confidence; as well as
geopolitical tensions. The Company cautions that forward-looking statements are inherently less reliable than historical information.

New risks and uncertainties emerge from time to time and it is not possible for the Company to predict all risks and uncertainties that could have an impact on the
forward-looking statements contained in this presentation. Nothing in this presentation should be regarded as a representation by any person that the forward-
looking statements set forth herein will be achieved or that any of the contemplated results of such forward-looking statements will be achieved. You should not
place undue reliance on forward-looking statements, which speak only as of the date they are made. We do not undertake any duty to update any of the forward-
looking statements after the date of this document to conform the forward-looking statements to actual results or to changes in our expectations.



REFERENCES TO NON-GAAP FINANCIAL INFORMATION

Free cash flow is a non-GAAP financial measure. Free cash flow is calculated by reducing net cash flow provided by operating activities by capital expenditures.
Management believes free cash flow provides investors with an important perspective on the cash available for shareholders and acquisitions after making the
capital investments required to support ongoing business operations and long-term value creation. Free cash flow does not represent the residual cash flow
available for discretionary expenditures as it excludes certain mandatory expenditures. Management uses free cash flow as a measure to assess both business
performance and overall liquidity.

Non-GAAP financial measures, including free cash flow, should be viewed in addition to, and not in lieu of or superior to, our financial measures calculated in
accordance with GAAP. The Company provides a reconciliation of non-GAAP measures to the most directly comparable financial measure calculated in accordance
with GAAP in the back of this presentation in the “Free Cash Flow Reconciliation” slide. The non-GAAP financial measures and constant-currency information
presented may not be comparable to similarly titled measures reported by other companies.

GLOSSARY OF PRESENTATION TERMINOLOGY

direct-to-consumer increased in millions of U.S. dollars
DTC e-commerce decreased in billions of U.S. dollars
DTC brick & mortar low-single-digit percent constant-currency
year-over-year mid-single-digit percent mergers & acquisitions
United States high-single-digit percent foreign exchange

Latin America and Asia Pacific low-double-digit percent approximately

Europe, Middle East and Africa low-twenties percent first half

selling, general & administrative mid-thirties percent

) _ ) first quarter
earnings per share high-forties percent

basis points
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THE HISTORY
OF CSC VIDEO

VIDEO PLAYING AT LIVE EVENT
PRESENTATIONS WILL RESUME SHORTLY



TIM BOYLE

CHAIRMAN, PRESIDENT & CHIEF EXECUTIVE OFFICER
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COLUMBIA BRAND
MISSION VIDEO

VIDEO PLAYING AT LIVE EVENT
PRESENTATIONS WILL RESUME SHORTLY




JOE BOYLE

EXECUTIVE VICE PRESIDENT, COLUMBIA BRAND PRESIDENT
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OUTDOOR BRAND
IN THE WORLD




COLUMBIA BRAND CUMULATIVE NET SALES GAIN

2023 TO 2025

-$700M
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EVERYTHING MATTERS
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As the original Interchange System™ parka,
the Bugaboo was a product of my mother’s mood
swings. She calmly suggested a revolutionary
idea—a parka that changes personalitics as fast as

T —

.
" Shey

e

» . -~ Y yo- *
Sly ot e ';‘”)’F"‘Q-'H-q.'.ﬂ — X

-~ x..-.r:o o ’\n

you-know-who. Then Mrs. Hyde emerged. And 1he
wasn't satishied until the MTR™ fleece liner zipped
cttortlessly into the shell——every time. And the

scams were double stitched. scaled and remnforced

———

£

e e —

Then, and only then, were we allowed another

knocked off more than any design in

—

P
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P
-
-
-

history. But, as a friendly aside 10 our competitors,
ghimpse of her placid sell. Small won. . I'd be a bit hesitant to bring
der the Bugaboo Parka™ has been “ \‘ &lmnbla out the beast in Mother Boyle
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QCOIU'mbla Men Women Kids Footwear Accessories Clearance Explore | Q

Home Men » Jackets

JACKET FINDER [, J/

FIND THE PERFECT JACKET IN JUSTA FE\ ICKS

SELECT AGENDER TO START  . ?" e

ACTIVITY

SELECT THE ACTIVITY YOU'LL BE WEARING YOUR JACKET FOR.

URBAN ADVENTURES WINTER SPORTS HIKING TRAIL RUNNING






e




ol i ; '

/ 600 N BALTIMORE SF.0 %
| columbia R
Sportswear FEEUEIEEERE" S

Co. 503-266-3676 "

/

COLUMBIA HAT CO.

108 Hughes Building
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“WHY MOTHER MADE US
BUILD A HIGH-PRICED PARKA
RO SERIOUS BIRD HUNTER

As mos of you know by now, my mother, Gert, hasbeen 28]
charscenzed as ruling with an iron fist. Whike thas's 7
2 linde exvreme, she 18 3 tough cookic. One who
can't leave well enough alone.  /
Case in point, cur Super
Quad Parka™
Instead ot just serdding back and enjoying the phe-
nomenal success of our Quad Parka, she choseto find
fault with it. And that wasn't casy. But she managed.
So what vou see here is the latest result of Mother’s nag-
aing. A totally new look in camouflage that, I must admiz, makes con-
ssderably more sense for marshes than splotchy leaf pattems.
Thas verucal reed-ike design was developed by . A
none other than the North Amencan Lot B

<
Wildhfe Foundation’s brolopists and ecol- £ I y’. \ \
i > O ‘w ’\ -3
¥ ’.

s
4!,‘««.’[3:
, e

/

~

ogists at the Delra Waterfowd and Wis- y 2 dBNY,
lands Research Center in Manioba. ? 7/ AN
[t's a Columbia excisatze. fr - ' \

But there’s more that makes
this new Super Quad a2 sandout
besides the unigue camo that
makes it blend tn.

The fulldeagth
outershell isGore'Tex'and ¢
Cordura’/Supplex™ with | J
new Dryline™ lining. The  ({\
zip-out liner, a separate k );
uuis‘:lcr_lg!hiackc:.:nx:'_sdf. fj\a"‘ '
is.als of Gore-Tex It's Wl %
reversible and insulated with ﬂ ‘e '; oy
Quallofil’ for utmost warmth. CealCar]

Other touches are typical N0 i
Columbya. Radial Sleeves™ on both ATy 4 4
N (< r P » ’ Y Rf -
1ackets assure free arm movement ,f’rr‘ ! ‘l’ / {
even when they're womn together. (a8 ﬂ % ' ¥ /A P
Vented autershell for cool hunting 7 Vi / w ‘ \ o S :
on wet/warm days. Oversized cargo pockets. ::'-J ',” A ) -y/"; D8 3
Fleecelined chest pockess. Detachable hood. NSRS Tl SR ESMEIAR

esoe R cles PN T g
Front and interior storm flaps. PRt N ) I »

I'snot only the best, and probably 'g_.‘p, \ A 13 V4, ‘hl
most expensive, duck hunting parka you L ,ﬁ. ((\Q A 4 " ‘
will find. It’s also four parkas ;n one. i "\". ¢ J L€

Made with 2 relentless attention to e N

r - ' 7, 4 -3
detail inspired by one tough motkher. AN y "’ #lbb‘ tth >
_ e .

2 i S
%. Columbia '

L3 Sportswear Company
T o onber Brcabary damarng s boy adlambu prodvesiacad 3150 s m M0 N Bkimere [, 7 4 Pedand OR 4225 CORIAIRA  BUPPLEX. CORETEX" QueaLon
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PFG FISHING PRODUCT
AND INNOVATION VIDEO

VIDEO PLAYING AT LIVE EVENT
PRESENTATIONS WILL RESUME SHORTLY
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SHOP NEW ARRIVALS

@ columbia.com

& Columbia

BUBBA WALLACE
COLLECTION

Get ready to take on whatever’s ar
the next turn with special-editi
outdoor gear created in collabora

# columbia.com
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Get the look New Clothing Shoes Accessories Sports Designer Brands Sale
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Columbia Columbia Columbia
GLACIAL ZIP - Fleece jumper - black BENTON SPRINGS™ 1/2 SNAP - Fl... GLACIAL ZIP - Fleece jumper - noct...
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yan Until 9:00 PM Go 1o My Account

Women Exercise and Wellness Qutdoor Fan Shop Accessories This Week's Deals Top Brands

¢ ONE-HOUR CURBSIDE AND IN-STORE PICKUP b ]

CURBSIDE PICKUP STARTING AT 8AM. IN-STOCKITEMS ONLY. EXCEPTIONS APFLY. DETAILS

Home | Top Brands | Featured | Columbia

Columbia Sportswear

Footwear

Columbia PFG

Sunglasses

. Backpacks & Daypacks

https://www.dickssportinggoods.com/f/columbia-omni-heat-infinity
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MARKETPLACE
OF THE FUTURE




JOE BOYLE

EXECUTIVE VICE PRESIDENT, COLUMBIA BRAND PRESIDENT



UNLOCK THE
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2022 - 2025 COLUMBIA BRAND GROWTH

3 YEAR CAGR

{f%~ 9%



COLUMBIA BRAND CUMULATIVE NET SALES GAIN

2023 TO 2025

-$700M



FOOTWEAR +LDD




DTC.COM +LDD

DTC B&M +HSD




CANADA +LDD
EMEA +LDD

LAAP +LDD
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COLUMBIA BRAND PRODUCT
AND MARKETING VIDEO

VIDEO PLAYING AT LIVE EVENT
PRESENTATIONS WILL RESUME SHORTLY




Columbla

Sp ortswear Company.
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PRANA BRAND PRODUCT
AND MARKETING VIDEO

VIDEO PLAYING AT LIVE EVENT
PRESENTATIONS WILL RESUME SHORTLY
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prAna The Active
Wellness Brand
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your pursuit
healthier body, mind and planet.
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Our Unique Position

€ lululemon patagonia
SATHLETA ‘COtopaxi
ARC TERYX
alo . @ Y
, . Active Outdoor FAL
vuorn Industry  prana  Industry PKUHL
o Sweaoly Betty ®© Marmot
BEYOND Smartwool
YOGA L E'NELN

prina



Core Growth Strategy

01 02 03

Make Great Product Build The Brand Develop Balanced
Omni-Channel

Distribution







prAna a Product
Company
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Build the Brand




Develop Balanced
Omni-Channel
Distribution









Glassine Bag

Raffia Tie
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Our focus




MOUNTAINEERING
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SKI & SNOWBOARD
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Our culture
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Sustainability



















arielleshipe #mountainhardwear walkergenevive

. - 204K posts
2,528 185K 1,130 AP AT 307 9,378 1,938
Posts Followers Following fug | Bl B o Posts Followers Following

ARIELLE | Adventure & Wellness Genevive Walker she/her
? hiking from Mexico to Canada on the PCT Athlete
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Our product



Ghost Whisperer



Expedition Tents
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Stretchdown






WAKE UP







Looking ahead
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Innovation
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MOUNTA'N
u;?%g LEARN  INSPIR

me « About Us Elevated Rewarde Program

e MERMENNECONLET ©

How to Hire a Guide

Written by lzzy Lazarus of The Mountain Guides, a Mountain
Hardw ide partner,
e _—n— Join our member program and be the first to know
beigagauemohaily Wiy« b poerul Wi b e 1y N rrogs N adwini b Ve
& oV L (€ (A W) (O K> 1D 20y o CRutn 0. A0k ot b @ 194 W, P ] whats new and what's on sale. Sign up now and get
exclusive deals, plus FREE SHIPPING on all orders.
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What is the purpose of a

- At
mountain guide? Complete Benefits

mountainhardwear Introdt
forgattable layer you'll alw
Kor Arsheal

Free to Join
Free Shipping Always

Member Only Offers*







Women's Kor Preshell Hoody

When a hardshe

A versatile & durable down bag

For campers, chmbers, and mountaineers who are
and atwa g focus. tha
A Bishop Pa lax®
v vensalil

Women's Ac
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MOUNTAIN HARDWEAR BRAND
PRODUCT AND MARKETING VIDEO

VIDEO PLAYING AT LIVE EVENT
PRESENTATIONS WILL RESUME SHORTLY
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PRODUCT
CREATION




FOCUS
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PURPOSEFUL
AUDACIOUS
RELENTLESS
CREATIVE




"UWERFUL UNOIUFFADBLE PUWERFUL UNSIUFFADLI
'OWERFUL UNSTOPPABLE POWERFUL UNSTOPPABLI
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'OWERFUL UNSTOPPABLE POWERFUL UNSTOPPABLI
'OWERFUL UNSTOPPABLE POWERFUL UNSTOPPABLI
'OWERFUL UNSTOPPABLE POWERFUL UNSTOPPABLI
'OWERFUL UNSTOPPABLE POWERFUL UNSTOPPABLI

)OWERFUL UNSTOPPABLE POWERFUL UNSTOPPABLI
OWFRFEIU LINSTOPPARIF POWERFIUI LINSTOPPARI |
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DE-POSITION THE COMPETITION

BECOME THE CATEGORY LEADER
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SORELEVATE J

UNDER THE FOOT

LivelyFoam™ Everlread™




SORELEMENTS )

OVER THE FOOT

O O W

WaterProof WaterProtect ChillProof

O )

MoveFree BreatheFree
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THE NEXT GLOBAL FOOTWEAR FORCE
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SOREL BRAND PRODUCT
AND MARKETING VIDEO

VIDEO PLAYING AT LIVE EVENT
PRESENTATIONS WILL RESUME SHORTLY
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STRATEGIC PRIOR|

ACCELERATE PROFITABLE GROWTH

CREATE
ICONIC
PRODUCTS

DRIVE ENHANCE AMPLIF
BRAND CONSUMER MARKETP
ENGAGEMENT EXPERIENCES ’ -

EMPOWER TALENT THAT IS DR
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M . What are you looking for? 9 TlﬁABR;

Exercise and Wellness Qutdoor Fan Shop Accessories This Week's Deals Top Brands

3. DIGITAL COMM

ONE-HOUR CURBSIDE AND IN-STORE PICKUP

CURBSIDE PICKUP STARTING AT 8AM. IN-STOCK ITEMS ONLY. EXCEPTIONS APFLY. DETALS

Home | Top Brands | Featured | Columbia

Columbia Sportswear

‘ Apparel

Footwear

Columbia PFG

Sunglasses

Backpacks & Daypacks

com/f/columbia-omni-heat-infinity

amazon Dwlawr to Jevon

B e D rorttand 97218

: N ) Halic, Jsann Returm 0

=AMl BacktoSchool Off toCollege AmszonBasits  Groceries = Buy Agan  Castomer Service Toya & Games Mandmade Ne annual credit card fee
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'- Coluwmbia Footwear up 10% to 12%
SOREL up 20% to 22%
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HEADWINDS

ECONOMIC UNCERTAINTY -
INFLATIONARY PRESSURES

FOREIGN CURRENCY
WEAKNESS

INVENTORY & MARKETPLACE
PROMOTION LEVELS

TAILWINDS
BRAND PRICING POWER
DISCIPLINED EXECUTION




HEADWINDS/INVESTMENTS TAILWINDS

INFLATIONARY PRESSURES TOP LINE MOMENTUM,
FUELS FIXED SG&A
STRATEGIC INVESTMENTS, EXPENSE LEVERAGE

INCLUDING DEMAND CREATION
OPERATIONAL EFFICIENCIES

EXPENSE DISCIPLINE




DEMAND
CREATION

SUPPLY

DIGITAL CHAIN




DEMAND CREATION

INCREASE RATE OF SPEND
TO >6.0% OF SALES

EMPHASIZE GROWTH
ACCELERATORS

UTILIZE FULL FUNNEL -
DIGITAL-FIRST MINDSET

CREATE DEEPER CONNECTIONS
WITH CONSUMERS




DIGITAL

ENHANCE ONLINE
CONSUMER EXPERIENCES

GENERATE CONSUMER
INSIGHTS WITH DATA
AND ANALYTICS

AMPLIFY LOYALTY /
MEMBERSHIP

ENGAGE CONSUMERS
WITH DIGITAL MARKETING




SUPPLY CHAIN

ENHANCE CONSUMER
EXPERIENCES THROUGH
SERVICE AND SPEED

ADAPT OUR SUPPLY CHAINTO
AN EVOLVING BUSINESS MODEL
SERVING AN OMNI-CHANNEL
BUSINESS

IMPROVE INVENTORY
EFFICIENCY

ACTIVATE CAPACITY
I,

S




OTHER

INVEST IN NEW GROWTH
OPPORTUNITIES

DTC STORE EXPANSION

EMPOWER OUR TALENT
THROUGH TOOLS &
TECHNOLOGY
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Sp ortswear Company.
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FREE CASH FLOW RECONCILIATION

COLUMBIA SPORTSWEAR COMPANY
Reconciliation of GAAP to Non-GAAP Financial Measures
Net cash used in operating activities to free cash flow

(Unaudited)
Year Ended December 31,
(In milions) 2021 2020 2019 2018 2017
Net cash provided by operating activities $ 3544 % 2761 $ 2855 $ 2896 $ 341.1
Capital expenditures (34.7) (28.8) (123.5) (65.6) (53.4)
Free cash flow $ 3197 $ 2473 $ 1620 $ 2240 $ 287.7

GAAP financial measures for forward-looking periods
are not available without unreasonable effort.



