
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

CORPORATE  
FACT SHEET 
Fiscal Third Quarter 2020 

The Alkaline Water Company, Inc., (NASDAQ and CSE: WTER) is a leading producer of premium bottled alkaline and ƅavored 
water sold under the brand names Alkaline88® and A88 InfusedϰΣ respectively. With its innovative, state-of-the-art 
proprietary electrolysis process, Alkaline88® delivers perfect 8.8 pH balanced alkaline drinking water with trace minerals and 
electrolytes. 

The Company recently announced a broad line of CBD infused products, which includes ingestibles and topical products. For 
its topicals line, A88 Infusedϰ Products Inc. produces salves, balms, hand and foot lotions, essential oils, bath bombs, and 
bath salts. For its ingestibles line, the A88 Infusedϰ Beverage Division Inc. intends to produce CBD-infused drinks, CBD-
infused water, beverage shots, tinctures, capsules, gummies, and powder packs all made with lab-tested full-spectrum hemp. 

The Company is pursuing an aggressive growth strategy with numerous organic initiatives focused on a national multi-
channel, mass-market expansion with a direct-to-warehouse model and co-packing facilities that are strategically located 
within 600 miles of 95% of the U.S. population. The overall brick-and-mortar strategy is complemented by a recently 
launched B2C E-commerce platform (A88CBD.com) and aggressive digital marketing campaigns. 

CORPORATE HIGHLIGHTS 
Revenue ( In $ Mil l ions)  Alkaline88®, #1 Bulk Alkaline Water 

Brand in the U.S. 
 Alkaline 88®, 10th Largest Enhanced 

Water Brand in the U.S. 
 Growing National Footprint, 

Alkaline88® Available in 60,000 
Stores Across All Major Retail Trade 
Channels. 

 Innovative and Expanding Product 
Portfolio and SKUs. 

 

 Positioned for Success in the ~$20+ 
Billion CBD Industry. 

 Launched a B2C E-Commerce 
Platform for CBD Portfolio. 

 Up to $160 Million in Annual 
Wholesale Production Capacity. 

 Reported Record Revenue in Fiscal 
2019, Representing Year-over-Year 
Growth of 63%. 

 Reported Record March & April 
2020 Sales of $6.2M & $7.1M; 
Exceeding Prior Year Months by 
114% and 171%, respectively. 

$3.7  
$7.1  

$12.7  

$19.8  

$32.2  

$39-$41  

FY2015 FY2016 FY2017 FY2018 FY2019 Est.
FY2020

61% 
CAGR 

Market Snapshot 
NASDAQ WTER  

Price (6/ 12/2020) 

(5/15/2020(01/

$1.27 

Average Volume

  

923K 

52-Wk Range

  

$0.40 -$2.80 

Shares Outstanding

  

85.5 M 

Market Cap  $76 M 

Total Liquidity  
(Cash & Credit) 
- 12/31/2019 

$4.2M 

*CAGR based on mid-point of fiscal 2020 guidance 

Brand 
Alkaline88® is a trusted brand with proprietary technology, strategically placed co-packing facilities, a 

seasoned management team, and a loyal customer base. According to Nielson Data, Alkaline88® was 

ranked the 10th largest water in the enhanced (value-added) water segment in dollar sales in the U.S. in 

нлмфΦ ¢ƘŜ /ƻƳǇŀƴȅΩǎ !уу LƴŦǳǎŜŘ 5ƛǾƛǎƛƻƴΩǎ ǿƛƭƭ ŀŎǘ ŀǎ ŀƴ ƛƴŎǳōŀǘƻǊ ŦƻǊ ƴŜǿ ƛŘŜŀǎ ŀƴŘ ǘŜŎƘƴƻƭƻƎƛŜǎ ǘƘŀǘ 

will bring new prƻŘǳŎǘ ŘŜǾŜƭƻǇƳŜƴǘ ǳƴŘŜǊ ǘƘŜ !уу/.5ϰ ōǊŀƴŘΦ bŜǿ ǇǊƻŘǳŎǘ ǇƛǇŜƭƛƴŜ ǿƛƭƭ include CBD-

infused drinks, CBD-ƛƴŦǳǎŜŘ ǿŀǘŜǊΣ ŀƴŘ ŀ ŎƻƳǇǊŜƘŜƴǎƛǾŜ ƭƛƴŜ ƻŦ !уу/.5ϰ ƛƴŦǳǎŜŘ ǘƻǇƛŎŀƭ ŀƴŘ ƛƴƎŜǎǘƛōƭŜ 

products. 

Competitive Advantages 

1) MarketingτLƴŎƭǳǎƛƻƴ ƻŦ ά!ƭƪŀƭƛƴŜέ ƛƴ product name; 2) Grocery Channels τ Excellent relationships, 

nationwide broker network, strategically placed co-ǇŀŎƪƛƴƎ ŦŀŎƛƭƛǘƛŜǎ ŀŎǊƻǎǎ ǘƘŜ ¦Φ{Φ ǘƻ ŜŦŬŎƛŜƴǘƭȅ ǎǳǇǇƭȅ 

all markets; 3) BrandingτSuperior look, memorable messaging, Clean Beverage Label; 4) Technologyτ

Great taste, chemical-free, ECA system provides the best quality water; and 5) PriceτCompetitively 

priced in all formats; bulk bottles to single-serve. 

Growth 
The Company has experienced hyper growth year-over-year and reached $32.2 million in revenue for its 

ŬǎŎŀƭ ȅŜŀǊ нлмфΦ Lǘ ƛǎ ŀ ƎǊƻǿǘƘ ƭŜŀŘŜǊ ŀƳƻƴƎ ŦǳƴŎǘƛƻƴŀƭ όǾŀƭǳŜ-added) waters, the fastest growing 

segment of the bottle water industry. The Company continues to expand its retail presence and is now 

available in all 50 states. 

KEY GROWTH DRIVERS 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Ricky Wright ς President and CEO 

Mr. Wright co-founded The Alkaline Water Company Inc. in 2012 as a premium water brand. As the president and CEO, he oversees all aspects of the 

business and is successfully guiding the company through its hyper-ƎǊƻǿǘƘ ǇƘŀǎŜΣ ŘŜƭƛǾŜǊƛƴƎ ƎǊŜŀǘŜǊ ǘƘŀƴ рл҈ ƎǊƻǿǘƘ ǎƛƴŎŜ ǘƘŜ ŎƻƳǇŀƴȅΩǎ ƛƴŎŜǇǘƛƻƴΦ aǊΦ 

Wright is a serial entrepreneur with over 41 years of experience. He is a passionate and versatile leader with a strong track record of innovation, 

collaboration, and achieving goal-driven results. As a former CFO, CPA, and entrepreneur, Mr. Wright has extensive knƻǿƭŜŘƎŜ ƻŦ ŬƴŀƴŎŜΣ ƻǇŜǊŀǘƛƻƴǎΣ 

ǎŀƭŜǎ ŀƴŘ ƳŀǊƪŜǘƛƴƎ ŀƴŘ Ƙŀǎ ǇŀǊǘƛŎƛǇŀǘŜŘ ƛƴ мллΩǎ ƻŦ aϧ! ǘǊŀƴǎŀŎǘƛƻƴǎ ǘƘǊƻǳƎƘƻǳǘ Ƙƛǎ ŎŀǊŜŜǊΦ 

Brand Extension 
Leveraging the Alkaline88® brand, the Company recently announced a comprehensive line of CBD infused topical products and expects to introduce 

ingestible products in the future. 

Market Opportunity 
Annual bottled water sales have now surpassed soda consumption and soda sales in the US declined by $1.2 billion over the past 5 years. Transparency 

Market Research projects the global bottled water market to reach approximately $280 billion by 2020 from $157 billion in 2013. According to Beverage 

Marketing Corporation, US bottle water sales were almost $18.5 billion in 2018. BDS Analytics projects the CBD market to reach over $20 billion by 2024 from 

an estimated $4.1 billion in 2019. 

ESTABLISHED BRAND WITH A NATIONAL FOOTPRINT 

�x Seasoned management team with beverage industry veterans 
�x Alkaline88® available in over 70,000 retail outlets across the U.S. (Walmart, CVS, Albertson/Safeway) 
�x Servicing all major trade channels (drug stores, grocery stores, c-stores, and big-box retailers) 
�x  
�x Eight strategically placed co-packing facilities 
�x Strong alliances with leading brokers and distributors: E.A. Berg, Impact Group, Advantage 

Solutions, CA Fortune, Crossmark, Core-Mark, Archpoint Group, and Carlin Group 
�x Best-in-class and trusted CBD partners 

o Centuria ς Largest CBD importer, FDA registered facility, HEMP Farm Bill compliant 
o IPG ς world-class technology with 400,000 sq. ft . manufacturing facility 

BRAND EXTENSION AND PRODUCT INNOVATION 
�x SKU expansion from bulk to single serve (1 GL, 3 ltr, 1.5 ltr, 1 ltr, 700 ml, and 500 ml) 
�x Eco-friendly aluminum bottles in 500-ml single-serve packaging. 
�x !ууϰ ƅavor-infused water in six unique ƅavors and CBD-infused waters (coming soon). 

o Flavors now available through KeHE, UNFI, Amazon.com, select Kroger and other retail outlets 
�x A88CBDϰ infused topical product line (salves, bath salts, essential oil rollers, lotions, and lip balms) 
�x A88CBDϰ infused ingestible future product line (energy shots, powder packs, gummies, and tinctures) 

o Highest quality and lab-tested full-spectrum hemp 
o Water-soluble and powder product with clinical pharmacokinetic studies in U.S. 
o  
o Use of entourage cannabinoids 

o !уу/.5ϰ ǘƻǇƛŎŀƭ ǇǊƻŘǳŎǘǎ ŀǾŀƛƭŀōƭŜ ŀǘ !Ƴazon, CBD.co, select Vitamin Plus, and all Pure CBD 

retail locations. 

STRONG EXECUTION WITH MULTIPLE GROWTH CATALYSTS 
�x Low market penetration in convenience-store channel = meaningful opportunity for core and emerging 

products 
�x Innovative products and packaging providing access to new retail trade channels (health and 

beauty, hospitality, MSOΩs, specialty retailer, etc.) 
�x The global bottled water market is expected to reach approximately $280 billion by 2020, a Ŭve 

year CAGR of 8.6% according to Transparency Market Research 
�x US bottle water sales were almost $18.5 billion in 2018, according to BMC 
�x  

Strength 
Proven Management Team 
with a Strong Foundation 

Performance 
Clear Plans for Meaningful 

Growth 

Opportunity 
Large and Growing TAM with 
Fragmented Competitors in 

the CBD Space 
MANAGEMENT TEAM 

Frank Chessman ς Director of National Sales 

aǊΦ /ƘŜǎǎƳŀƴ ƛǎ ŀ ƎǊŀŘǳŀǘŜ ƻŦ ǘƘŜ ¦ƴƛǾŜǊǎƛǘȅ ƻŦ {ƻǳǘƘŜǊƴ /ŀƭƛŦƻǊƴƛŀΩǎ 

Marshall School of Business, and spent 25 years ǿƛǘƘ wŀƭǇƘΩǎ DǊƻŎŜǊȅΣ 

YǊƻƎŜǊΩǎ ƭŀǊƎŜǎǘ ŘƛǾƛǎƛƻƴΦ IŜ ƛǎ ŀ ŦƻǊƳŜǊ /hh ŀǘ bŀǘƛƻƴǿƛŘŜ .ŜǾŜǊŀƎŜ 

.ƻǘǘƭƛƴƎ /ƻǊǇΦ !ǘ wŀƭǇƘΩǎΣ CǊŀƴƪ ǿŀǎ ±t ƻŦ !ŘǾŜǊǘƛǎƛƴƎ ϧ aŀǊƪŜǘƛƴƎ ŀƴŘ 

went on to spend 14 years at Simon Marketing at EVP. He has over 10 

years of beverage manufacturing experience. He is also the former EVP 

and General Manager of Aspen Marketing. Mr. Chessman also completed 

a graduate program at the Anderson School of Management at UCLA. 

David Guarino ς CFO/Secretary/Treasurer 

Mr. Guarino currently holds a Bachelor of Science in Accounting and a 

Masters of Accountancy from the University of Denver. From 2008 to 

2013, Mr. Guarino was President and a Director of Kahala Corp, a 

worldwide franchisor of multiple quick service restaurant brands with 

locations in 49 states and over 25 countries. From 2014 to 2015, Mr. 

Guarino was President of HTI International Holdings, Inc., a technology 

ŎƻƳǇŀƴȅ ŦƻŎǳǎŜŘ ƻƴ ŦƻǊǿŀǊŘ ƻǎƳƻǎƛǎ ǿŀǘŜǊ ŬƭǘǊŀǘƛƻƴ technology. 

Experience. He is a passionate and versatile leader with a strong track 

record of innovation, collaboration, and achieving goal-driven results. As a 


