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TheAlkalineWater Company, Inc., (NASDAQ and CSEWTER)s a leadingproducerof premium bottled alkalineand bavored
water sold under the brand names Alkaline88®and A88 Infusedt Zrespetively. With its innovative, state-of-the-art
proprietary eledrolysisprocessAlkaline88@&lelivers perfect 8.8 pH balancedalkalinedrinkingwater with tracemineralsand
eledrolytes.

The Company recently announced a broad line of CBD infused prodinits, includes ingestibles and topical products. For

its topicals line, A88 InfusedProducts Inc. produces salves, balms, hand and foot lotions, essential oils, bath bombs, an:
bath salts. For its ingestibles line, the A88 Infusddkverage Division Intends to produce CBihfused drinks, CBD
infused water, beverage shots, tinctures, capsules, gummies, and powder packs all made-teisteldtbullspectrum hemp.

The Company is pursuing an aggressive growth strategy with numerous organic initiativesdfmn a national mudti
channel, massnarket expansion with a dire¢b-warehouse model and epacking facilities that are strategically located
within 600 miles of 95% of the U.S. population. The overall damckmortar strategy is complemented by acently
launched B2C-Bommerce platform (A88CBD.com) and aggressive digital marketing campaigns.

CORPORATE HIGHLIGHTS @ Positioned for Success in the ~$2C
Revenue (In $ Millions) @ Alkaline88, #1 Bulk AlkalineWater Billion CBD Industry.
Brandinthe U.S. Launched a B2GEmmerce
Alkaline 88®, 10th Largest Enhanc¢ Platform for CBD Portfolio.

@
$39841 Water Brand in the U.S @ Up to $160 Million in Annual
@

@ Growing National Footprint, Wholesale Production Capacity.
Alkaline88® Available in 60,000 Reported Record Revenue in Fisc:

Stores Across All Major Retail Trad 2019, Representing Yeaver-Year
557 Channels. _ Growth of 63%.
' @ Innovative and Expanding Product © Reported Record Marc& April
FY2015 FY2016 FY2017 FY2018 FY2019 Est. Portiolio and SKUs. 2020 Sa_lles Of_$aM & $7.1M
220  KEY GROWTH DFERS Exceeding Prior Yeardvithsby
114%and 171%, respectively.
Brand
Market S napshot Alkaline88® is a trusted brand with proprietary technology, strategically placpaationg facilities, a
seasoned management team, and a loyal customer base. AccordiNgelgon Data, Alkaline88® we
NAS DAQ WTER ranked the 10th largest water in the enhanced (vaadgled) water segment in dollar sales in the U.S.
: HAMGP ¢KS /2YLI yeQa !'yy LyTFTdzaSR 5A0AaAiz2yQa
Price(6/12/2020) $1.27 will bring new pe Rdz0 (i RS GSt 2 LISy (i dzy RSENI G KS | y yntluds aBD1
infused drinks, CBR Y Tdza SR 4+ §SNE I yR | O2YLINBKSyaixgs
Average Volume 92K products.
52-Wk Range $040-g2.80  Competitive Advantages - . e
1) Marketing L y Of dza A 2 y  Zpioduct haimg; 12){ Gkoge8/eéChaknglsExcellent relationships,
) nationwide broker network, strategically placed-cdr O1 Ay 3 Fl OAft AGASa | ON
Shares Outstanding 85.5M all markets; 3) BrandingSuperior look, memorable messaging, Clean Beverage LabeGhf)olagy
Great taste, chemicdtee, ECA system provides the begtality water; and 5) Price Competitively
Market Cap $76 M priced in all formats; bulk bottles to singterve.
Total Liquidity Growth
(Cash & Credit) $4.2M '[he (Eompany hels experienced hyper grovxfth ymar-year and reached,$32.2 miIJion ivn Emue forits
o uaolf eSEFENJ Hamdp® LI Aa | IbdRed)vaters, $he RSdsd glowid
*CAGR based on mbint of fiscal 2020 guidance segment of the bottle water industry. The Company continues to expand its retail presence and i

available in all 50 states.



BrandExtension

Leveraging the Alkaline88® brand, the Company recently announced a comprehensive line of CBD infused topical produastand etpduce
ingestible products in théuture.

Market Opportunity

Annual bottled water sales have now surpassed soda consumption and soda sales in the US declined by $1.2 billion ovér yearpa3ransparency
Market Research projects the global bottled water market to reach approxim&289 billion by 2020 from $157 billion in 2013. According to Bever
Marketing Corporation, US bottle water sales were almost $18.5 billion in 2018. BDS Analytics projects the CBD markeiveri$2@ billion by 2024 fromn
an estimated $4.1 billion i2019.

Seasonednanagement team wittbeveragendustryveterans
Alkaline88@&vailablein over 70,000retail outlets acrossthe U.S.(Walmart,CVS,Albertson/Safeway)
Servicinall majortrade channelqdrug stores,grocerystores,c-stores,and big-box retailers)
Direct-to-warehouse distribution
Eightstrategicallyplacedco-packingfacilities
Srong allianceswith leadingbrokersanddistributors: EA. Berg, ImpactGroup, Advantage
Solutions CAFortune, CiossmarkGore-Mark, ArchpointGroup, and Carlin Group
Bes-in-classand trusted CBDpartners

Strength 0 Centuriag LargestCBOmporter, FDA registeredfacility, HEMPRarm Bill compliant
Proven Managemerifeam 0 IPG¢ world-classtechnologywith 400,000sq. ft. manufacuring facility
with a Srona Foundation

X X X X X X

x

X SKJ expansion fronbulkto singleserve(1 GL,3 Itr, 1.5ltr, 1 Itr, 700ml, and 500 ml)
x  Ecofriendly aluminumbottles in 500-ml singleservepackaging.
x !y ybavorinfusedwater in sixuniguebavors and CBDBinfusedwaters (comingsoon).
o Flawrsnow availablethroughKeHEUNFI Amaon.com,selectKrogerandother retail outlets
x A88CBRm infusedtopicalproductline (sales,bath salts essentiabil rollers, lotions, andlip balms)
x A88CBRm infusedingestiblefuture productline (energyshots powderpacks, gummies andtinctures)
o Highestquality and lab-tested full-spectrumhemp
0 Water-solubleand powder productwith clinicalpharmacokinetictudiesin U.S.
0 Efficacious products with R&D driven formulation of highly bioavailable CBD
0 Useof entouragecannabinoids
o

Performance . - . _ . P . ~ .
Clear Plans for Meaningful l'yy/ .5u 02LAOIf LINBOR @RDica, sete@ Vitarhirt Fdus, 8nd hlllPuré OBD
Growth retail locations.

tionin conveniencestore channel=meaningfulopportunity for core and emerging

pnd packagingrovidingaccess tmew retail trade channels (health and
MSQR,specialtyretailer, etc.) _
ater market is expectedto reachapproximately$280billion by 2020,a Uve
hccodingto TranspaencyMarket Reseach

swere almost$18.5billion in 2018,accodingto BMC

ndustry is expected to grow to over $20 billion by 2024, according to BDS Analytics

hny Inc. in 2012 as a premium water brand. As the president and CEO, he oversees &thaspects
oughitshypad N2 ¢ (i K LK 883 RSt AGSNAYy3a INBIFGSNI (KI
b of experience. He is a passionate and versatile leader with a stn@uptdackinnovéon,

a former CFO, CPA, and entrepreneur, Mr. Wright has extesigeekS R3S 2 F Uyl y(
R KIF& LI NIAOALI GSR AY mMnnQa 2F as! GNIyal(
Frank ChessmamDirector of National Sales

b in Accountinganda aNY / KSaavyly A& | 3INFRdzZ 4SS 2F (1
tnver. From 2008 to Marshall School of Business, and spent 25 ygaksii K wl f LIK Qa
pf Kahala Corp, a YNRISNRA fFNHSad RAGAAAZYD | S A
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2014 to 2015, Mr. went on to spend 14 years at Simon Marketing at EVP. He has over 1(
gs, Inc., atechnolog' years of beverage manufaging experience. He is also the former EVP

MipdhilRgy2 a Y 2« and General Manager of Aspen Marketing. Mr. Chessman also comple
= a graduate program at the Anderson School of Management at UCLA.



