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DISCLAIMER: This Presentation contains forward-looking statements and forward-looking information. Often, but not always, forward-looking
statements can be identified by the use of words or phrases or state that certain actions, events or results “may”, “could”, “would”, “might” or
“will” be taken, occur or be achieved. Forward-looking statements involve known and unknown words such as “plans”, “expects” or “does not
expect”, “is expected”, “estimates”, “intends”, “anticipates” or “does not anticipate”, or “believes”, or variations of such words and risks,
uncertainties and other factors which may cause the actual results, performance or achievements of the Company to be materially different from
any future results, performance or achievements expressed or implied by the forward-looking statements and information. Examples of such
statements include: (A) the financial forecast of the Company; (B) the intention or plans to grow the business and operations of the Company; (C)
anticipated timing for the formulation and availability of the Company’s products to market and expected sale prices; (D) expected growth in the
number of users of .3% THC or lower CBD oil, CBD related products and hemp-based products anticipated in North America; and (E) the expansion
of the Company’s business into other revenue streams. Actual results and developments are likely to differ, and may differ materially, from those
expressed or implied by the forward-looking statements contained in this Presentation. Such forward-looking statements are based on a number
of assumptions which may prove to be incorrect, including, but not limited to: the ability of the Company to obtain necessary financing; the ability
to remain a public company; the ability to satisfy the requirements of a stock exchange; the economy generally; consumer interest in the products
of the Company; competition; and anticipated and unanticipated costs. These forward-looking statements should not be relied upon as
representing the Company’s views as of any date subsequent to the date of this Presentation. Although the Company has attempted to identify
important factors that could cause actual actions, events or results to differ materially from those described in forward-looking statements, there
may be other factors that cause actions, events or results not to be as anticipated, estimated or intended. There can be no assurance that forward-
looking statements will prove to be accurate, as actual results and future events could differ materially from those anticipated in such statements.
Accordingly, readers should not place undue reliance on forward-looking statements. The forward-looking statements and information contained
in this Presentation are expressly qualified in their entirety by this Notice and Disclaimer. The forward-looking statements and information
included in this Presentation are made as of the date of this Presentation and the Company assumes no obligation to update such forward-looking
statements to reflect new information, subsequent events or otherwise, unless required by applicable securities legislation.
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“In an exploding, but immature CBD products
industry where few know how to scale and
operate a successful business, VITALIBIS (VCBD) is
poised not only to a build a trusted brand, but
build one which sets the bar for the nascent
cannabis industry.”

- Steve Raack, Founder and CEO of Vitalibis



Premium, Craft CBD Wellness Products
Innovative, extremely effective and safe.

Unique Tech-Enabled Sales Model
Leveraging a one-brand, multi-channel framework.

Scalable Technology Infrastructure
Robust and built to support our strategies, educate our community and scale efficiently.

Brand Image Driven by Vitalibis’ Social Mission 
Aligns our community and focuses on positive impacts.

Strong Management Team
Experienced, passionate, professional and incredibly well connected.

Pictured Above: Vitalibis’ future and current product lineup.
KEY STATISTICS
(as of April 29, 2019)

Common Stock Price (OTCQB : VCBD) $0.65

Market Capitalization $20.0M

Shares Outstanding 30.8M

Management / Director Ownership 74%

Vitalibis Markets Premium, Craft Wellness Products
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The Vitalibis Difference 
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What is CBD?

Cannabidiol (CBD) is a naturally-occurring compound 
found in the resinous flower of cannabis.

• It is the most abundant non-psychoactive cannabinoid 
found in cannabis (i.e. it does not get you “high”)

• CBD oil is made by extracting CBD from a hemp plant, 
then diluting it with a carrier oil

To learn more about CBD, click here to visit the 
Vitalibis website or simply click on the video above.

https://vimeo.com/296460217
https://www.vitalibis.com/cbd
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1) Premium Organic Industrial Hemp Strains
- A more robust cannabinoid and terpene profile

2) Patent Pending Extraction Technique 
- No industrial solvents or harsh CO2 extraction are used

Our Difference

White Label Competition 
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Full Spectrum Approach to Hemp Oil

SAFETY is a top priority.  We screen all of our ingredients using a detailed process 
using published research and third-party databases.

QUALITY is never compromised.  We conduct thorough independent, third party lab 
testing and hold our contract manufacturers to very high standards.  All contract 
manufacturers must be GMP certified.

We searched over 18-months to find the safest, highest quality full spectrum hemp oil. It’s grown, harvested
and extracted under the controls of the Colorado Department of Agriculture’s Industrial Hemp Program.

OWNERSHIP is essential. We develop and own all of our product formulas and 
developed our own premium hemp strain.
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Signature 300/600 – CBD Oil ($70/88)

Full Spectrum Phytocannabinoid Rich Hemp Oil + 
Organic MCT from Coconut Oil

Current Product Suite

Organic Daily Wellness Caps ($34)

Proprietary Super-Food Blend 
+ Organic Hemp Protein

Soothing Body Cream ($36)

Full Spectrum Phytocannabinoid Rich Hemp Oil 
+ Proprietary Premium Ingredient Blend

Targeting 80% Product Level Gross Margins



Future Product Pipeline

3-SKU “Anti-Aging” Collection with naturally occurring
CBD and other incredible, high-quality ingredients.

Branding for design purposes only. Not final branding or
marketing copy.

Medium-Term Products in Development

- Signature 900 CBD Oil with 900mg of naturally
occurring CBD per bottle + authentic Chinese
Herbs which Bruce Lee used in his training via a
proprietary product collaboration with the Bruce
Lee Family

- CBD Skincare Products
- Premium face oil
- Hydrating lotion
- Soothing salve

- Body Care & Hair Care Products without CBD
- Shampoo, Conditioner, Body Wash, Body 

Lotion, Body Scrub 

- Nutrition Products without CBD
- Eye Wellness 
- Cognitive Wellness
- Adrenal / Stress Wellness
- Gut Wellness
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Short-Term Product Pipeline



Strategic Business Alliances
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BRUCE LEE BEVERAGE

Vitalibis will launch a Signature 900+ Hemp / CBD oil which includes 
specific ingredients authentic to Bruce Lee’s training regimen.  

Bruce Lee has 25MM followers on Social Media

AROMATICS INTERNATIONAL

Vitalibis has launched 5 premium essential oils from Aromatics 
International under a Curated Products section of the website.  
Vitalibis will continue to identify and align with high-quality wellness 
products to provide to customers and Vitalibis Ambassadors.

“I believe in the wellness opportunities of hemp products and in Vitalibis we have 
found a quality partner that shares our standards and beliefs. My father was an elite 
athlete who used many modalities to promote wellness and recovery. I believe 
wholeheartedly in this health alliance with Vitalibis and I believe he would too.”

Shannon Lee 
Chairperson of Bruce Lee Beverage 

Daughter of Bruce Lee



Social Media
• Nano-Influencers
• Micro-Influencers
• Macro-Influencers

Digital Tools

Customer Relationship 
Management (CRM), Artificial 
Intelligence (AI) and Analytics

Private Label / 
Pro-Program

Retail / Infomercials / 
DRTV

Raw Materials / 
Oil and Powder

Our Sales Model
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One Brand, Multi-Channel Strategy

Ambassador 
Program

Strategic Brand 
Alliances
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Our Ambassador Program

Watch a short overview video: https://www.vitalibis.com/join

The Vitalibis Ambassador Program is innovative and forward-
thinking. We integrated the best aspects of:

- eCommerce

- Influencer / Affiliate Marketing

- Social Selling

For a one-time fee of $20, Ambassadors receive 20% savings
on product purchases and a unique URL.

Sharing that URL with friends, family and on social media,
Ambassadors can earn 20-30% commissions on product sales
generated.

Great program for Preferred Customers, Bloggers, vloggers,
influencers, non-profits and people with direct selling
experience (but without the traditional MLM compensation
stigma / complexity).

Dusty Baker – MLB Star
Vitalibis Macro-Influencer

https://www.vitalibis.com/join
https://www.vitalibis.com/join


Sales Model Summary
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COMMUNITY.  We will use our technology to foster a community 
through education, engagement and giveaway campaigns.

INFLUENCER STRATEGY. Trust is essential for long-term brand 
loyalty, so we will utilize social selling strategies within our 
Ambassador Program to connect and tell our brand story person-
to-person, supplementing our macro-influencer support.

ONE BRAND, MULTI-CHANNEL. We will partner with the best 
brands in each channel to build Vitalibis as the most trusted 
company in the cannabis industry.



Financials
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• Revenues in Q1 2019 primarily derived from soft-launch of first Vitalibis products

• Gross margins expected to improve to ~80% as sales mix shifts from lower-
margin CBD powder to high-margin consumer products

• Strategic discussions underway to strengthen balance sheet

• Cash used in operations totaled $286 thousand in Q1 2019 as a result of the 
Company’s capital-light, low-overhead operating model

(USD $ in Thousands) Q1 2019

Revenues $140

Gross Margin 37%

Net Cash Used in Operating Activities $286

(USD $ in Thousands) Mar. 31, 2019 Dec. 31, 2018

Cash & Cash Equivalents $61 $172

Prepaid Expenses $59 $61

Inventory $154 $189

Notes Payable $192 $11
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Social Mission Drives Vitalibis’ Brand Image

Focused on Personal and 
Environmental Wellness

When customers purchase from 
their unique SHOP link, Vitalibis will 
give 20% of those attributed product 
sales to the non-profit’s general 
fund to further their respective 
missions.

Additionally, we are currently 
working on becoming a certified B-
Corporation like Patagonia, Seventh 
Generation, etc.

$1 = 1 Tree Planted Supporting Challenged
Athletes Across the US

Supporting Legislation
To Stop the Fin Trade

$10 Educates
A Student



Our Technology
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Technology is a major differentiator for Vitalibis

- Magento 2; front-end website technology which is scalable and efficient
- Patent-pending newkleus technology for community engagement
- Custom admin and analytics back-end built within Amazon Web Services (AWS)
- MailChimp Email Marketing
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Multiple Vertical Integration Opportunities

Growing Ultra-Premium Hemp on 
Vitalibis Owned Farms

Synergies include margin expansion, ensuring a premium market position, 
quality control and capacity expansion

In-House, Patent-Pending
Advanced CBD Extraction 

Marketing Consumer CBD / 
Wellness Products



Launch of Bruce 
Lee Signature 900 

CBD Oil

Launch of CBD 
Anti-Aging 

Product Line 

Onboarding of 
additional Macro-

Influencers as 
Vitalibis Brand 
Ambassadors 

Execution on 
Vertical 

Integration 
Opportunities 

Expansion of 
Multi-Channel 

Marketing 
Strategy
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Potential 2019 Milestones

Steady Cadence of Operational Milestones Into 2019 and Beyond
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Meet the Vitalibis Team

Thomas Raack – CFO & Investor Relations
Tom has 20+ years of financial, executive and strategic management experience with both private and public companies. Prior
to joining Vitalibis he was Managing Partner at Genesis Capital Group. While at Genesis, Tom consulted for publicly traded
companies handling mergers and acquisitions, venture capital transactions, public offerings and financings, joint ventures,
strategic alliances and distribution agreements. Previous experience included Director of Investor Relations for a NASDAQ
listed medical products company.

Greg Chambers – Head of Product Development & Operations
Greg has over 28 years of business management / executive leadership with extensive experience in skin care, hair care, color
cosmetics and consumer products. He’s worked as a Senior Director at Dial/Henkel corporation, VP Operations at Microsoft,
Global VP of Supply Chain at Arbonne International and CEO of Gordon Laboratories. Greg is considered by his peers an expert
in personal care product development / innovation, supply chain / operations and contract manufacturing.

Kevin Lucier – Head of Technology
Kevin is a senior technology executive with over 30 years of experience. He’s worked for companies such as Toyota, Riddell,
Herbalife, Beautycounter and Sugarfina. Kevin’s experience spans both large, multi-national corporations and start-ups, and is
an expert in the area of scaling sustainable technologies. He is very comfortable building talent, delivering on commitments
and managing offshore development. Kevin has held several CTO / Head of Technology positions and has deep experience in
developing eCommerce, mobile, CRM, digital media and social selling solutions.

Steve Raack – CEO
Steve is a performance driven senior executive with deep experience scaling companies and achieving results. Prior to Vitalibis,
Steve helped grow Beautycounter from an idea to over $100+ Million in sales in approximately 3 1/2 years, raising tens of
millions of dollars from investors such as TPG Growth. As the COO of Beautycounter, Steve led strategy, business development,
product development, customer service, technology, distribution and organizational improvement. His career experience spans
a variety of industry leading companies such as NASA, Andersen Consulting, EDS, Sony Pictures Entertainment, Herbalife,
Arbonne and Beautycounter.
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Our Board of Advisors
Dave Wentz 
Dave helped found publicly traded USANA Health Sciences, Inc. in 1992, and was instrumental in leading it to $1 billion in sales while 
serving over 1/2 million families. At USANA, Dave played many roles, including: VP of Strategic Development, Executive Vice President, 
President and CEO. USANA Health Sciences, Inc. develops and manufactures nutritional, personal care and weight-management 
products. In January 2009, Dave was named by Forbes.com as one of “America’s Powerful CEOs 40 and Under”. His focus on providing 
an exceptional workplace for employees worldwide led to Outside magazine naming USANA to its “Best Places to Work” list seven 
times.

Stacy Brovitz
Stacy started his career at JP Morgan Chase where he was one of the leaders in the development of the bank’s asset securitization 
business in the late 1980’s. Stacy served as Chief Operating Officer for Dormont Manufacturing Company, the leading manufacturer 
of stainless steel gas appliance connectors, for 16 years where he successfully managed the company through a period of rapid growth 
and eventual sale to a strategic buyer. He then served as SVP Global Operations for Herbalife Nutrition where he led the development 
of the company’s manufacturing and supply chain strategic plan. Stacy then served as CEO of Bacharach, Inc., a manufacturer of gas 
leak detection instruments, where he managed the successful turnaround of the company. Most recently, Stacy has been an investor 
in and advisor to several startups, an active trader in the capital markets and serves on the boards of several charities.

Oran Arazi-Gamliel
With over 20 years in general management and C-suite positions in the global wellness and direct selling arenas, Arazi-Gamliel has 
operated in the North America, Australia, Japan, UK, Russia and Israel markets. During his tenure Arazi-Gamliel was responsible for 
building from scratch, as well as restructuring, numerous direct selling operations. In his latest executive position, Arazi-Gamliel served 
as Chief Global Officer and Head of M&A of Rodan + Fields, a prestige dermatology-inspired skincare brand that grew to over $1.5B in 
2017 and became the number 1 skin-care brand in North America.  In this position, Arazi-Gamliel was instrumental in creating key field 
behavioural programs and the global market entry strategies.

Dusty Baker
Dusty is a highly respected major league baseball player and manager. He began his major league baseball career as an outfielder for 
the Braves in 1968. Dusty also played for the Los Angeles Dodgers, the San Francisco Giants and the Oakland Athletics. Dusty has held 
Manager positions with the San Francisco Giants, Chicago Cubs, Cincinnati Reds and the Washington Capitals.  Dusty has enjoyed 
many accolades throughout his career: 2x All Star (1981, 1982), World Series champion (1981), NLCS MVP (1977), Gold Glove (1981)
and 3x NL Manager of the Year (1993, 1997, 2000). Additionally, Baker is an accomplished businessman, owning Baker Family Wines
and Baker Energy Team which services the cannabis cultivation industry.



Investment Highlights
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Premium, Craft CBD Wellness Products
Innovative, extremely effective and safe.

Unique Tech-Enabled Sales Model
Leveraging a one-brand, multi-channel framework.

Scalable Technology Infrastructure
Robust and built to support our strategies, educate our community and scale efficiently.

Brand Image Driven by Vitalibis’ Social Mission 
Aligns our community and focuses on positive impacts.

Strong Management Team
Experienced, passionate, professional and incredibly well connected.
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Contact Info
Steve Raack
Vitalibis, CEO
sraack@vitalibis.com
www.vitalibis.com

Chris Tyson
Investor Relations
VCBD@mzgroup.us
www.mzgroup.us
949.491.8235

Ticker Symbol: VCBD
https://ir.vitalibis.com

At Vitalibis, we are big thinkers 
who achieve results.  We do 

what we say we’re going to do.  

We’re building a legacy 
company focused on positively 

impacting people, profit and 
the planet.

https://ir.vitalibis.com/

