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FORWARD LOOKING
STATEMENTS

INFORMATION ABOUT KEY
OPERATING AND FINANCIAL
METRICS AND NON-GAAP
FINANCIAL MEASURES

Statements in this presentation regarding future performance and future expectations, beliefs, goals, plans or
prospects include forward looking statements for purposes of federal and state securities laws, including
statements regarding ACV’s avenues for long term growth and total addressable market expansion, our financial
guidance for the fourth quarter and full year of 2022, and 2026 financial targets, and operational and product
strategy. Any statements that are not statements of historical fact (including statements containing the words
“believes,” “plans,” “anticipates,

” ” @ ”

expects,” "intends" or “estimates” or similar expressions) should also be
considered to be forward-looking statements. These forward looking statements are subject to risk and
uncertainties and involve factors that could cause actual results to differ materially form those expressed or implied
from such statements. A discussion of the risks and uncertainties related to our business is contained in our
Quarterly Report on Form 10-Q for the quarter ended September 30, 2022 filed on November 9, 2022 and other
fillings and reports that we may file from time to with the Securities and Exchange Commission. Our remarks during
today’s discussion should be considered to incorporate this information by reference. We do not intend, and
undertake no obligation, to update any forward-looking statements.

This presentation contains estimates and other statistical data made by independent parties and us relating to data
about our industry. This involves a number of assumptions and limitations, and you are cautioned not to give
undue weight to such data. Neither we nor any other person makes any representation as to the accuracy or
completeness of such data or undertakes any obligation to update such data after the date of this presentation.

This presentation refers to certain operating and financial metrics that are not calculated in accordance with U.S.
generally accepted accounting principles or GAAP. These non-GAAP financial measures are in additional to, and
not as a substitute or superior too, measures of financial performance in accordance with GAAP. Reconciliations of
the non-GAAP measures, including Adjusted EBITDA to net loss and non-GAAP operating expenses to GAAP
operating expenses are included in the appendix to this presentation.
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HIGHLIGHTS

Q3-21 Q3-22

Revenue

YoY Revenue
Growth

GMV

Marketplace
Units




MAXIMIZING LONG-TERM

SHAREHOLDER VALUE

GROWTH

Transforming the automotive market with
the leading digitally native, data-driven
platform, creating the most trusted and

efficient marketplace in the industry.

ININ[OAV/ANR[®]\

Leveraging technology to extend ACV’s
competitive moat and to create additional
growth vectors with an expanding suite of

innovative products and data services.

SCALE

Proven business model delivering
growth at scale, with attractive
Marketplace cohort dynamics, and
long-term operating leverage.
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GROWTH

Retail is a Critical Supply Source for Used Wholesale

Retail Vehicle Market «— (O0—03 =™ Dealer Wholesale Market

Wholesale Inventory

DEALER TO CONSUMER Physical Auctions

NEW VEHICLES USED VEHICLES Hybrid Auctions
16,500+ Franchised 38,000+ Independent Digital Auctions
17M units! 16,500+ Franchised (“‘\ —
F— O O Private Sales (Dealer-to-Dealer)
29M units'

el
Consumer Trades 11M units

Aged Inventory

Retail <> Wholesale Automotive Ecosystem

'Source: Bureau of Economic Analysis; NADA; Company estimates. Figures represent pre-pandemic estimates



GROWTH

Retail Sales Continue to Decline

Used Vehicle Retail Sales New Light-Vehicle SAAR

9.0 18.0
8.0 16.0
7.0 14.0
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GROWTH

Auction Industry Data Reflect Weaker Trends
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GROWTH

Solid Listings Growth Despite Market Backdrop

Franchise dealer penetration reached 33% across the U.S.
- an increase of 500 bps since Q4-21

oy o . .
Listings +19% Yoy Conversion Rate Variance
+24% YTD
14%
119% 2% 11%
6% 6%
2% 2% 19 2% I I
0, ° 0,
R — [ | 0% -
. (1%)
(3%)
—Pre-pandemic average conversion rate (7%)
Ql Q2 Q3 Q4 QI Q2 Q3 Q4 QI Q2 Q3 Q4 Q1 Q2 Q3 Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 QI Q2 Q3 Q4 QI Q2 Q3

2019 2020 2021 2022 2019 2020 2021 2022
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GROWTH

Units and GMV Reflect Conversion Compression

Marketplace Units (0O00s) Marketplace GMV ($B)

The YoY change in conversion rate in Q3-22 was a
>30K unit and “20% unit growth headwind (5%) YoY 6% YoY

148

153 |
141 oo l40 13
128
18
103
88
I

-20 Q2-20 @Q3-20 @Q4-20 Q1-21 Q2-21 Q3-21 Q4-21 Q1-22 Q2-22 Q3-22



GROWTH

Continued Market Share Gains

RETAIL DEALER WHOLESALE

ACV MARKET SHARE

Q3-22 vs. Q3-21

ACV Unit
Growth YoY

Dealer
Wholesale
Market YoY

ACV Market
Share

Expansion
YoY

2019

2020

2021

2022

Source: Company data, NADA
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AUTO / SELF
DISPATCHED

Ag/ Job List Staged Manage

Transportation

Q_ Search VIN or Order ID PICKUP LOCATION DELIVERY LOCATION 1, SORT BY: INOP STATUS

Viewing 100 out of 340 results C' & Export CSV Rows per page 100 ¥ 1-100 of 340 >

Order ID 3342788 O Alexandria, LA 71301
— Payout
O 2011 Chevrolet Silverado 1500 Base 153 miles $238 v
AWD Mccomb, MS 39648
5 : /O tt a C h R a te Pick up address Delivery address
1616 Macarthur Drive Alexandria, LA 71301 326 S Lexington St Mccomb, MS 39648
Pick up instructions Delivery instructions
Mon - Fri 9-6pm 9.30 am to 4.30pm. Park in rear of building and ask
Sat 9-4pm for Jim
No Sunday Pick up NO after hours delivery. No Sunday Delivery.
Ask for Jim
A 0ill Of Lading
Order ID 312111 O Orchard Park, NY 14127
Payout
2020 Honda CR-V Touring 362 miles 8411 v
Strong Adoption of ACV Carrier App
Order ID 324156 O San Pablo, CA 94806
Payout
2018 Toyota RAV4 446 miles $497 v
AWD  INOP Roseburg, OR 97470
Order ID 3342788 O North Olmsted, OH 44070
Payout
2007 Subaru Impreza 1051 miles $1.084 v
),
AWD Grand Forks, ND 58203
Order ID 3342788 O Hamler, OH 43524
Payout
O 2019 Mercedes-Benz SLC 107 miles $151 v
70%+ Auto / self dlspatch - Gesbom TAETS
Order ID 534434 O Southfield, MI 48034
Payout
2014 Hyundai Santa Fe Sport 201 miles $250 v

I Low double-digit revenue margin

13



GROWTH

ACV Capital

I 2x YoY increased attach rate
I >75% YooY loan volume growth

I Strong adoption of ACV Capital Portal

I Go-to-market expansion continues

14
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INNOVATION

Innovation for Growth

>1,400 dealers adopted S.A.M. to date

New auction formats and data insights to
improve marketplace conversion

Private Marketplaces attracting large
franchise dealer groups

M Marketplace Buying Selling My ACV Market Report

Q_ Search by year, make, model

76 results

2016 Chevrolet Silverado
K 4dr AWD -+ 8 Cyl + 1500 LT
B 34256 miles

@ Green

Q Buffalo, NY MagnaCar USA

2012 Ford Escape
4dr 4WD - 6 Cyl « XLT
1116,645 miles

@ Green @Blue

acv ACV Marketplace
Congratulations!

Your bid rule has purchased a match.
Winning bid for Chevrolet Silverado, $19,500

v ACV Marketplace 5m ago
Great News! »

We found 1 match for your Ford Escape bid rule.

v ACV Marketplace 12m ago

Great News! ;
We found 10 matches for your Jeep Wrangler bid rule.

@ Windsor Mill, MD  MagnaCar USA

MAKE & MODEL PRICE YEAR DISTANCE MILEAGE % MILEAGE

100% Bid Rule Match

SALE PRICE

$19,500

100% Bid Rule Match  $

CURRENT BID

$6,800

90% Bid Rule Match ~ $

CURRENT BID

$31,800

75% Bid Rule Match ~ §

CURRENT BID

$11,000

16



INNOVATION

“Copilot”

Innovation for Scale
APEX ===

Vehicle Risks

=~ Structural Announcements
1in 2

H" Transmission Issue
1in8

'ﬁ' Internal Engine Noise
1in 12

Inspect

| Formally launched Apex

Audio Profile

‘ Virtual Lift

‘ Now deploying Virtual Lift applications CATALYTIC
powered by Al CONVERTERS

I,

||

delivering insights based on machine

| Introducing pre-inspection “Copilot” -
learning and predictive analytics
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SCALE

Solid Q3-22 Performance
REVENUE($M) % YOY GROWTH

36% 15% ($12)
$104 - $107
§ $m5

Q3-21 Q3-22 Q3-22 Q3-21

Guidance

Note: Refer to the adjusted EBITDA reconciliation in the appendix

ADJ. EBITDA ($M)

($12) ($13) - ($15)

(11%)

(12%) — (14%)

Q3-22 Q3-22
Guidance

19



SCALE

Diversified Revenue Streams

Revenue Breakdown ($M)

SAAS & DATA SERVICES

SAAS PRODUCTS
DATA-ENABLED SOLUTIONS

MARKETPLACE SERVICES

TRANSPORTATION
CAPITAL

AUCTION & ASSURANCE

$67M

Q3-20

6%

$92M

Q3-21

$105M

Q3-22

20%

YOY

26%

YOY

/%

YOY

20



SCALE

Delivering Margin Improvement

JTOTAL OPERATING COST (EX. COR) GROWTH YOY

COST OF REVENUE % OF REVENUE

Q3-21 Q3-22 Q3-21 Q3-22

Note: Refer to the GAAP to non-GAAP operating cost reconciliation in the appendix

21



SCALE

Balancing Growth and Investments

ADJ. EBITDA MARGIN ADJ. EBITDA ($M) TOTAL OPERATING EXPENSE (EX. COR) ($M) % YOY GROWTH

(72%)

2019 2020 2021 2022 2020 2021

Note: 2022 figures represent the midpoint of guidance
Refer to the adjusted EBITDA and operating costs reconciliations in the appendix
2020 Total Operating Expense (Ex. COR) excludes $5.7M of stock-based compensation, $3.0M of intangible amortization, and $3.1M of contingent gains
2021 Total Operating Expense (Ex. COR) excludes $23.7M of stock-based compensation and $4.0M of intangible amortization
2022 Total Operating Expense (Ex. COR) excludes ~“$40.0M of stock-based compensation, ¥$5.0M of intangible amortization, $0.2M of contingent losses, and $0.5M of other

24%

2022

22



SCALE

Strong Capital
Position

($M)

Cash, Cash Equivalents and Marketable Securities

ACV Capital Receivables

Long Term Debt (ACV Capital related)

Total Assets

Total Liabilities

As of Sep 30, 2022

$502
(Includes ~$138M of auction float)

$74

$71

$900

$401

23



SCALE

Guidance

(dollars in millions)

Revenue

YoY Growth

Adjusted EBITDA Loss
Adjusted EBITDA Loss %
GAAP Net Loss

Non-GAAP Net Loss

Q4'22

$97 to $100
(3%) to 0%
($17) to ($15)
(17%) to (15%)
($33) to ($31)

($19) to ($17)

2022

$421to $424
17% to0 18%
($61) to ($59)
~(14%)
($111) to ($109)

($67) to ($64)

Wholesale volumes remain constrained
due to OEM production challenges and
softening retail vehicle demand

Conversion rates remain at or below the
lower-end of the historical range as
dealers adjust to price deflation

Non-GAAP operating expense, excluding
cost of revenue, is expected to grow

approximately 24% year over year in
2022

24
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2026 Financial

Targets

$1.3B

$325M

25%

REVENUE

ADJ. EBITDA

ADJ. EBITDA
MARGIN



Wrap Up

01

02

04

05

Executing on Growth Strategy
Despite Challenging Markets

Expanding Footprint and Gaining
Share with Proven Playbook

Delivering on Product Roadmap
and Expanded our Addressable Market

Driving Profitable Growth Through
Scalable Business Model

Building World Class Team with
People-First Culture

26
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Adjusted EBITDA Reconciliation

Q121 Q221 Q321 Q421 Q122 Q222 Q3-22
GAAP Net Income (Loss) ($77.2) ($41.0) ($17.4) (%$9.7) ($24.8) ($26.3) ($78.2) ($29.5) ($24.5) ($23.7)
Non-GAAP Adjustments:
Contingent Gain (Loss) 0.0 3.1 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0
Stock Based Compensation (1.0) (5.7) 2.9 3.8 9.8 7.3 23.7 7.9 8.4 9.6
Intangible Amortization from Acquisitions (0.1) (3.0) 0.8 0.8 1.2 1.2 4.0 1.2 1.3 1.2
Capitalized Stock Based Compensation Amortization 0.2 0.1
Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.5
Non-GAAP Net Income (Loss) ($76.1) ($35.4) ($13.7) ($5.2) ($13.8) ($17.8) ($50.5) (%20.1) ($14.7) ($12.3)
Q122 Q222 Q322
Non-GAAP Net Income (Loss) ($76.1) ($35.4) ($13.7) ($5.2) ($13.8) ($17.8) ($50.5) (%20.1) ($14.7) ($12.3)
Add Back:
Depreciation & Amortization 1.7 4.3 1.1 1.1 1.3 1.3 4.7 1.3 1.1 1.8
Interest Expense 0.0 0.6 0.2 0.3 0.1 0.2 0.8 0.2 0.2 0.2
Interest Income (2.1) (0.7) (0.0) (0.0) (0.0) (0.0) (0.1) 0.0 (0.6) (1.9)
Other (Income) Expense, Net 0.0 0.0 0.0 0.0 (0.0) 0.2 0.2 0.4 (0.3) 0.0
Taxes 0.0 0.5 0.1 0.2 0.1 0.4 0.7 0.2 0.2 0.3
Adj. EBITDA ($76.4) ($30.8) ($12.4) ($3.7) ($12.4) ($15.7) ($44.1) ($18.0) ($14.1) ($11.8)
Revenue from Income Statement $106.8 $208.4 $69.1 $97.4 $91.8 $100.2 $358.4 $103.1 $115.1 $105.4
Adj. EBITDA as a % of Revenue (72%) (15%) (18%) (4%) (14%) (16%) (12%) (17%) (12%) (11%)

29



Operating Cost Reconciliation

ACV Auctions Inc. Quarter Ended  Quarter Ended
Operating Cost Reconciliation - Detailed Sep-21 Sep-22
GAAP Marketplace & Service Cost of Revenue $41.5 $46.3
Marketplace & Service Cost of Revenue SBC S0.1 $0.2
Non-GAAP Marketplace COR S41.4 $46.1
GAAP Customer Assurance Cost of Revenue $12.4 $12.2
Non-GAAP Customer Assurance Cost of Revenue S12.4 $12.2
GAAP Operations & Technology $26.4 $34.3
Operations & Technology SBC S1.4 $2.5
Operations & Technology Other Adjustments $0.0 $0.2
Non-GAAP Marketplace & Inspection Ops $17.5 $21.6
Non-GAAP Technology & Development $7.5 $10.0
GAAP SG&A $33.8 $34.7
SG&A SBC $8.3 $6.9
Contingent Gains Losses

SG&A Other Adjustments $S0.0 $S0.3
Non-GAAP Sales & Marketing $15.5 $17.0
Non-GAAP G&A $10.0 $10.5
GAAP Depreciation & Amortization $2.3 $3.0
Intangible Amort S1.2 S1.2
Amortization from Capitalized SBC $S0.0 S0.1

Non-GAAP D&A $1.1 $1.7



INFORMATION ABOUT
NON-GAAP FINANCIAL
MEASURES

ACV provides supplemental non-GAAP financial measures to its financial results. We use these non-GAAP financial measures, and we believe
that they assist our investors to make period-to-period comparisons of our operating performance because they provide a view of our operating
results without items that are not, in our view, indicative of our operating results. These non-GAAP financial measures should not be construed
as an alternative to GAAP results as the items excluded from the non-GAAP financial measures often have a material impact on our operating
results, certain of those items are recurring, and others often recur. Management uses, and investors should consider, our non-GAAP financial
measures only in conjunction with our GAAP results.

Adjusted EBITDA is a financial measure that is not presented in accordance with GAAP. We believe that Adjusted EBITDA, when taken
together with our financial results presented in accordance with GAAP, provides meaningful supplemental information regarding our
operating performance and facilitates internal comparisons of our historical operating performance on a more consistent basis by
excluding certain items that may not be indicative of our business, results of operations or outlook. In particular, we believe that the use of
Adjusted EBITDA is helpful to our investors as it is @a measure used by management in assessing the health of our business, determining
incentive compensation and evaluating our operating performance, as well as for internal planning and forecasting purposes.

We define Adjusted EBITDA as net loss, adjusted to exclude: depreciation and amortization; stock-based compensation expense; interest
(income) expense; provision for income taxes; other (income) expense, net; and other one-time non-recurring items of a material nature,
when applicable, such as acquisition-related and restructuring expenses.

Adjusted EBITDA is presented for supplemental informational purposes only, has limitations as an analytical tool and should not be
considered in isolation or as a substitute for financial information presented in accordance with GAAP. Some of the limitations include that
(1) it does not properly reflect capital commitments to be paid in the future; (2) although depreciation and amortization are non-cash
charges, the underlying assets may need to be replaced and Adjusted EBITDA does not reflect these capital expenditures; (3) it does not
consider the impact of stock-based compensation expense, (4) it does not reflect other non-operating expenses, including interest
expense, (5) it does not consider the impact of any contingent consideration liability valuation adjustments, (6) it does not reflect tax
payments that may represent a reduction in cash available to us, and (7) it does not reflect other one-time, non-recurring items of a
material nature, when applicable, such as acquisition-related and restructuring expenses. In addition, our use of Adjusted EBITDA may not
be comparable to similarly titled measures of other companies because they may not calculate Adjusted EBITDA in the same manner,
limiting its usefulness as a comparative measure.



INFORMATION ABOUT
NON-GAAP FINANCIAL
MEASURES (CON'T)

Non-GAAP Net income (loss), a financial measure that is not presented in accordance with GAAP, provides investors with additional useful
information to measure operating performance and current and future liquidity when taken together with our financial results presented in
accordance with GAAP. By providing this information, we believe management and the users of the financial statements are better able to
understand the financial results of what we consider to be our organic, continuing operations.

We define Non-GAAP Net income (loss) as net income (loss), adjusted to exclude: stock-based compensation expense, amortization of acquired
intangible assets, and other one-time, non-recurring items of a material nature, when applicable, such as acquisition-related and restructuring
expenses.

In the calculation of Non-GAAP Net income (loss), we exclude stock-based compensation expense because of varying available valuation
methodologies, subjective assumptions and the variety of equity instruments that can impact our non-cash expense. We believe that providing
non-GAAP financial measures that exclude stock-based compensation expense allows for more meaningful comparisons between our operating
results from period to period.

We exclude amortization of acquired intangible assets from the calculation of Non-GAAP Net income (loss). We believe that excluding the
impact of amortization of acquired intangible assets allows for more meaningful comparisons between operating results from period to period as
the underlying intangible assets are valued at the time of acquisition and are amortized over several years after the acquisition.

We exclude contingent consideration liability valuation adjustments associated with the purchase consideration of transactions accounted for as
business combinations. We also exclude certain other one-time, non-recurring items of a material nature, when applicable, such as acquisition-
related and restructuring expenses, because we do not consider such amounts to be part of our ongoing operations nor are they comparable to
prior period nor predictive of future results.

Non-GAAP net income (loss) is presented for supplemental informational purposes only, has limitations as an analytical tool and should not be
considered in isolation or as a substitute for financial information presented in accordance with GAAP. Some of these limitations include that: (1)
it does not consider the impact of stock-based compensation expense; (2) although amortization is a non-cash charge, the underlying assets
may need to be replaced and Non-GAAP Net income (loss) does not reflect these capital expenditures; (3) it does not consider the impact of any
contingent consideration liability valuation adjustments; and (4) it does not consider the impact of other one-time charges, such as acquisition-
related and restructuring expenses, which could be material to the results of our operations. In addition, our use of Non-GAAP Net income (loss)
may not be comparable to similarly titled measures of other companies because they may not calculate Non-GAAP Net incqu@Whe
same manner, limiting its usefulness as a comparative measure. ’



KEY OPERATING AND
FINANCIAL METRICS

We regularly monitor the following operating and financial metrics in order to measure our current performance and estimate our
future. Our key operating and financial metrics may be calculated in a manner different than similar business metrics used by other
companies.

Marketplace GMV

Marketplace GMV is primarily driven by the volume and dollar value of Marketplace Units transacted on our digital marketplace. We
believe that Marketplace GMV acts as an indicator of the success of our marketplace, signaling satisfaction of dealers and buyers on
our marketplace, and the health, scale, and growth of our business. We define Marketplace GMV as the total dollar value of vehicles
transacted through our digital marketplace within the applicable period, excluding any auction and ancillary fees.

Marketplace Units

Marketplace Units is a key indicator of our potential for growth in Marketplace GMV and revenue. It demonstrates the overall
engagement of our customers on the ACV platform, the vibrancy of our digital marketplace and our market share of wholesale
transactions in the United States. We define Marketplace Units as the number of vehicles transacted on our digital marketplace
within the applicable period. Marketplace Units transacted includes any vehicle that successfully reaches sold status, even if the
auction is subsequently unwound, meaning the buyer or seller does not complete the transaction. These instances have been
immaterial to date. Marketplace Units exclude vehicles that were inspected by ACV, but not sold on our digital marketplace.
Marketplace Units have increased over time as we have expanded our territory coverage, added new Marketplace Participants and
increased our share of wholesale transactions from existing customers.

y /(o4



FORWARD LOOKING
STATEMENTS

This presentation contains “forward-looking statements” within the meaning of Section 27A of the Securities Act of 1933, as amended, or the
Securities Act, and Section 21E of the Securities Exchange Act of 1934, as amended, including statements concerning ACV'’s ability to deliver long-
term growth and total addressable market expansion, our financial guidance for the fourth quarter of 2022 and the full year of 2022. In some cases,
you can identify forward-looking statements because they contain words such as “anticipate,” “believe,” “contemplate,” “continue,” “could,” “estimate,”
“expect,” “intend,” “may,” “plan,” “potential,” “predict,” “project,” “should,” “target,” “will” or “would” or the negative of these words or other similar
terms or expressions. You should not rely on forward-looking statements as predictions of future events.

The forward-looking statements contained in this presentation are based on ACV’s current assumptions, expectations and beliefs and are subject to
substantial risks, uncertainties and changes in circumstances that may cause ACV’s actual results, performance or achievements to differ materially
from those expressed or implied in any forward-looking statement. These risks and uncertainties include, but are not limited to: (1) our history of
operating losses; (2) our limited operating history; (3) our ability to effectively manage our growth; (4) our ability to grow the number of participants on
our platform; (5) general market, political, economic, and business conditions; (6) our ability to acquire new customers and successfully retain existing
customers; (7) our ability to effectively develop and expand our sales and marketing capabilities; (8) breaches in our security measures, unauthorized
access to our platform, our data, or our customers’ or other users’ personal data; (9) risk of interruptions or performance problems associated with our
products and platform capabilities; (10) our ability to adapt and respond to rapidly changing technology or customer needs; (11) our ability to compete
effectively with existing competitors and new market entrants; (12) our ability to comply or remain in compliance with laws and regulations that
currently apply or become applicable to our business in the United States and other jurisdictions where we elect to do business; and (13) the impact
that economic conditions and the ongoing COVID-19 pandemic could have on our or our customers’ businesses, financial condition and results of
operations. These and other risks and uncertainties are more fully described in our filings with the Securities and Exchange Commission (“SEC”),
including in the section entitled “Risk Factors” in our Quarterly Report on Form 10-Q for the quarter ended September 30, 2022, filed with the SEC on
November 9, 2022. Additional information will be made available in other filings and reports that we may file from time to time with the SEC. New risks
emerge from time to time. It is not possible for our management to predict all risks, nor can we assess the impact of all factors on our business or the
extent to which any factor, or combination of factors, may cause actual results to differ materially from those contained in any forward-looking
statements we may make. In light of these risks, uncertainties and assumptions, we cannot guarantee future results, levels of activity, performance,
achievements, or events and circumstances reflected in the forward-looking statements will occur. The forward-looking statements made in this
presentation relate only to events as of the date on which the statements are made. We undertake no obligation to update any forward-looking
statements made in this presentation to reflect events or circumstances after the date of this presentation or to reflect new information or the
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occurrence of unanticipated events, except as required by law.



