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Q2 2026 EARNINGS & HIGHLIGHTS

Highest quarterly 
Adj. EBITDA 
of all-time

Record high 2Q 
Adj. EBITDA 

Margin

64M 
Moviegoers

(+10% vs 2Q25)

25.0%
LatAm TTM 2Q26 

Market Share

15.2%
US TTM 2Q26 
Market Share

Capital Expenditures
$62M
Invested $62M during 2Q26 and $99M year-
to-date to maintain and enhance the guest 
experience across our global circuit

• Achieved record results for 
Cinemark XD and Screen X

• Set all-time quarterly high 
for D-BOX sales, increasing 
more than 50% vs. 2Q25

PREMIUM FORMATS

Record Concession Revenue
$433M
Achieved all-time high quarterly concession 
revenue with best-ever results for 
merchandise and mobile ordering; delivered 
record-setting domestic per cap of $8.70

Free Cash Flow
$298M
Generated $360M of cash from operations, 
resulting in strong free cash flow of $298M; 
ended the quarter with $504M in cash

Record Admissions Revenue
$540M
Delivered all-time high quarterly admissions 
revenue, outperforming North American 
industry by over 200 bps and respective Latin 
American industry benchmark by 500 bps

Total Revenue
First-ever $1B+ revenue 

quarter with records across 
all key revenue categories

$294M
Adj. EBITDA

27.1%
Adj. EBITDA Margin

• Global loyalty members drove 
~50% of our 2Q26 attendance

• Movie Club surpassed 1.5M 
members and accounted for 
~30% of our U.S. box office

LOYALTY PROGRAMS


