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The pharmaceutical company seeks to expand its portfolio of innovative products and solutions to key 
markets, including Mexico. 
 

 
 
Procaps Group will begin trading on NASDAQ, one of the Stock Exchanges in the United States which, at 
the capitalization level, is the second largest in the world. This transaction, which is expected to close at 
the end of September this year, represents the first SPAC in Latin America to include a fully committed 
and over-subscribed PIPE (private investment in a public company) of common shares. 
 
This merger will also allow Procaps Group to promote its inorganic growth plan through a roll-up 
strategy in the region, where it can implement its own technology for oral drug administration in the 
products of the acquired companies. 
 
The pharmaceutical company, which has Colombia as its main country and serves as its corporate 
headquarters, will be looking to bring its product portfolio to new nations. “We are building on this 
success in Colombia and using it as a success template to target key markets, including Mexico,” explains 
Ruben Minski, Founder, Chairman of the Board and CEO of Procaps Group. 
 
“Through this transaction with Union Acquisition Corp and the investment of the PIPE that we raised, we 
are very happy to have the support of first-rate investors and access to the US capital markets after the 
closing of this transaction, which we believe will It will leave Procaps well capitalized to provide 
innovative pharmaceutical solutions to its global clients and will drive their growth initiatives ”, adds the 
executive. 
 



The company wants to enhance its intellectual property, which includes more than 30 granted patents 
(with more than 50 pending) and more than 5,000 registered trademarks. The company's mergers and 
acquisitions plan will focus on medium-sized companies in the pharmaceutical sector and 
pharmaceutical contract manufacturing and development (CDMO), with a primary focus on the Mexican 
market.  
 
In addition to its unique ability to CDMO and to develop and commercialize oral administration of 
pharmaceutical products, the company has its own extensive portfolio of prescription (Rx) and over-the-
counter (OTC) products and services that it hopes to extend to Mexico and others. countries.  
 
Until 2020, for example, its Diabetrics brand only had a presence in Colombia. From the first quarter of 
this year, it expanded to El Salvador. Now he plans to take this business area to other countries, mainly 
Mexico. 
 
In this nation, points out the American Diabetes Association of the United States, diabetes is the most 
common cause of death and it is estimated that about 11.7 million Mexicans will have the disease by 
2025. Mexico has declared the diabetes epidemic an emergency national and seeks to improve the 
quality of care for some 13 million people with the disease, according to the World Health Organization 
(WHO). 
 
Procaps evaluates how to become a reference company in Mexico, with its unique products and services 
for the treatment and prevention of diabetes. 
 
Procaps Group: solid track record 
 
Procaps Group is a family-owned company and a leader in the Latin American pharmaceutical industry. 
It maintains a presence in 13 countries with products and services with reach in 50 markets worldwide. 
It is an innovator in oral drug delivery technology and its respective manufacturing capabilities.  
“For more than 40 years, Procaps has developed comprehensive pharmaceutical solutions for people's 
health, which has led it to become a major player in the Latin American pharmaceutical market,” shares 
Ruben Minski. 
 
It is distinguished in part by its extensive scientific experience, including a strong product portfolio with 
more than 500 formulations and developing more than 50 products per year with in-house research and 
analysis. The company is vertically and horizontally integrated to provide oral drug administration 
technologies and manufacturing capabilities at premium prices with competitive costs. 
 
It has 6 manufacturing plants with the latest manufacturing technology in Latin America, including the 
first pharmaceutical plant approved by the FDA in South America to sell prescription (Rx) products in the 
United States. 
 
Currently, Procaps Group is the largest CDMO pharmaceutical company in Latin America and the top 3 
globally in terms of softgel production capacity. It has nearly 5,000 employees in 13 countries with a 
solid track record of ESG principles, including resource saving policies, social programs and corporate 
policies. 
 
As of 2020, Procaps Group had net income of around $ 330 million and adjusted EBITDA of 
approximately $ 85 million. By 2021, it is on track to achieve net income of around $ 400 million and 



adjusted EBITDA of approximately $ 105 million. Approximately 44% of Procaps Group's 2020 revenue 
was denominated in USD. 
 


