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DISCLAIMER

Any forward-looking statements contained in this presentation are included pursuant to the “safe harbor” provisions of 

the Private Securities Litigation Reform Act of 1995. Such forward-looking statements involve known and unknown 

risks and uncertainties that may cause the Company’s actual results in future periods to be materially different from 

management’s expectations. Although the Company believes that the expectations reflected in such forward-looking 

statements are reasonable, no assurance can be given that such expectations will prove correct. Factors that could 

cause the Company's results to differ materially from the results discussed in such forward-looking statements 

principally include changes in domestic or international economic conditions, changes in foreign currency exchange 

rates, changes in the cost of materials used in the manufacture of the Company's products, changes in mortality and 

cremation rates, changes in product demand or pricing as a result of consolidation in the industries in which the 

Company operates, changes in product demand or pricing as a result of domestic or international competitive 

pressures, unknown risks in connection with the Company's acquisitions, cybersecurity concerns, effectiveness of the 

Company's internal controls, compliance with domestic and foreign laws and regulations, technological factors beyond 

the Company's control, and other factors described in the Company’s Annual Report on Form 10-K and other periodic 

filings with the U.S. Securities and Exchange Commission (“SEC”).

The information contained in this presentation, including any financial data, is made as of June 30, 2019 unless 

otherwise noted. The Company does not, and is not obligated to, update this information after the date of such 

information. Included in this report are measures of financial performance that are not defined by generally accepted 

accounting principles in the United States (“GAAP”). The Company uses non-GAAP financial measures to assist in 

comparing its performance on a consistent basis for purposes of business decision-making by removing the impact of 

certain items that management believes do not directly reflect the Company’s core operations including acquisition 

costs, ERP integration costs, strategic initiative and other charges (which includes non-recurring charges related to 

operational initiatives and exit activities), stock-based compensation and the non-service portion of pension and 

postretirement expense. Management believes that presenting non-GAAP financial measures is useful to investors 

because it (i) provides investors with meaningful supplemental information regarding financial performance by 

excluding certain items that management believes do not directly reflect the Company’s core operations, (ii) permits 

investors to view performance using the same tools that management uses to budget, forecast, make operating and 

strategic decisions, and evaluate historical performance, and (iii) otherwise provides supplemental information that 

may be useful to investors in evaluating the Company’s results. The Company believes that the presentation of these 

non-GAAP financial measures, when considered together with the corresponding GAAP financial measures and the 

reconciliations to those measures, provided herein, provides investors with an additional understanding of the factors 

and trends affecting the Company’s business that could not be obtained absent these disclosures.

The Company believes that adjusted EBITDA provides relevant and useful information, which is used by the 

Company’s management in assessing the performance of its business. Adjusted EBITDA is defined by the Company 

as earnings before interest, income taxes, depreciation, amortization and certain non-cash and/or non-recurring items 

that do not contribute directly to management’s evaluation of its operating results. These items include stock-based 

compensation, the non-service portion of pension and postretirement expense, acquisition costs, ERP integration 

costs, and strategic initiatives and other charges. Adjusted EBITDA provides the Company with an understanding of

earnings before the impact of investing and financing charges and income taxes, and the effects of certain acquisition 

and ERP integration costs, and items that do not reflect the ordinary earnings of the Company’s operations. This 

measure may be useful to an investor in evaluating operating performance. It is also useful as a financial measure for 

lenders and is used by the Company’s management to measure business performance. Adjusted EBITDA is not a 

measure of the Company's financial performance under GAAP and should not be considered as an alternative to net 

income or other performance measures derived in accordance with GAAP, or as an alternative to cash flow from 

operating activities as a measure of the Company's liquidity. The Company's definition of adjusted EBITDA may not 

be comparable to similarly titled measures used by other companies.

The Company has also presented adjusted net income and adjusted earnings per share and believes each measure 

provides relevant and useful information, which is widely used by analysts and investors, as well as by the Company’s 

management in assessing the performance of its business. Adjusted net income and adjusted earnings per share 

provides the Company with an understanding of the results from the primary operations of our business by excluding 

the effects of certain acquisition and system-integration costs, and items that do not reflect the ordinary earnings of 

our operations. These measures provide management with insight into the earning value for shareholders excluding 

certain costs, not related to the Company’s primary operations. Likewise, these measures may be useful to an 

investor in evaluating the underlying operating performance of the Company’s business overall, as well as 

performance trends, on a consistent basis.

Lastly, the Company has presented free cash flow and free cash flow yield as supplemental measures of cash flow 

that are not required by, or presented in accordance with, GAAP. Management believes that these measures provide 

relevant and useful information, which is widely used by analysts and investors as well as by our management. These 

measures provide management with insight on the cash generated by operations, excluding capital expenditures. 

These measures allows management, as well as analysts and investors, to assess the Company’s ability to pursue 

growth and investment opportunities designed to increase Shareholder value.
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Nasdaq: MATW

Market data as of September 30, 2019 ; ownership as of most recent filings.

A market-leading global company 

serving the consumer products, memorialization

and industrial technologies markets.

Founded 1850 Common Shares Outstanding 31.5 million

Market Capitalization $1.1 billion Annualized Dividend / Yield $0.80 / 2.3% 

Recent Price $35.39 Institutional Ownership 83%

52-Week Range $28.57-$50.42 Insider Ownership 3%

Average Trading Volume
(trailing three months)

132k Fiscal Year End September 30
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FOUNDED in 1850 

• Marking Products

• Printing Plates

• Bronze Plaques

ROOTED IN 

IDENTIFICATION PRODUCTS

TODAY

• Industrial Technologies

• SGK Brand Solutions

• Memorialization
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GLOBAL PRODUCTS AND SERVICES SALES 

ACROSS DIVERSE BUSINESSES (FY18)

6

AMERICAS EUROPE ASIA-PACIFIC 

/ OTHER

~11,000 EMPLOYEES  | 6 CONTINENTS | OVER 25 COUNTRIES 

67% 28% 5%
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SEGMENT SALES MIX (FY18)
(% of Total )

SGK Brand 
Solutions

50%

Industrial 
Technologies

10%

Memorialization
40%
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Primarily #1 or #2 in markets where we compete or positioning to be there 

Stable markets

High customer retention rates

New product development and innovation of existing products

Strong cash flow

Target 14% return on invested capital

LEADING POSITION IN STABLE MARKETS
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BRAND

SOLUTIONS
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Merchandising

Creative 
Design

Artwork Production

Tooling

10

SGK BRAND SOLUTIONS

Brand/Marketing Execution Services

• Creative Design

• Artwork Production (reprographic / pre-press)

• Tooling (printing plates)

• Merchandising

FY2018 Financial Results

• Sales: $805.3 million

• Adjusted EBITDA(1): $150.2 million, 18.7% of sales

~7,000 Employees

Leading Global Brands

OVERVIEW REVENUES

(1) See appendix for Adjusted EBITDA reconciliations and other important disclosures regarding Matthews’ use of Non-GAAP measures
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SGK BRAND SOLUTIONS

• Longstanding relationships with 

a large, blue chip customer base 

consisting of many Fortune 100 

and Fortune 50 companies

• “Strategic” relationships rather 

than “vendor” relationships –

more valued client engagement

• Critical service provider in 

marketing execution of top 

world-wide brands, particularly 

where global consistency is highly 

valued

SERVICING GLOBAL AND REGIONAL CLIENTS

FOOD/ 

BEVERAGE 

CLIENTS

GLOBAL 

PHARMACEUTICAL 

CLIENTS

GLOBAL 

RETAILER 

CLIENTS

OTHER 

LEADING

BRANDS

http://www.google.com/url?q=http://www.asgct.org/meetings-educational-programs/asgct-annual-meetings/2012-annual-meeting/attendees/program/supporter-and-exhibit-information/2012-supporters&sa=U&ei=PU47U4aKM4TE0gG6joDwAg&ved=0CDIQ9QEwAg&usg=AFQjCNG8izSOfbhTbXuLiyrz9smYjlcgqQ
http://www.google.com/url?q=http://www.americanbankingnews.com/2014/04/01/astrazeneca-plc-stock-rating-upgraded-by-panmure-gordon-azn/&sa=U&ei=8E07U_qBHKb10gGAyIGgCg&ved=0CC4Q9QEwAA&usg=AFQjCNEMcTstyXjzHQ2ft3DpV_-e_Fz10g
http://www.google.com/url?q=http://www.cbsnews.com/news/pfizer-aiming-for-30900-layoffs-through-2012/&sa=U&ei=_E07U93eBcm-0gHq8YCwBQ&ved=0CDAQ9QEwAQ&usg=AFQjCNEzcCsSR4wSr4981SfSBRBqA9hcbg
http://www.google.com/url?q=http://www.lundbeck.com/global/media/media-library/image-library/products-logos&sa=U&ei=B047U9j3MZSL0QGR_IC4CQ&ved=0CDAQ9QEwAA&usg=AFQjCNEOF0j-o9NyBaDKPPNid6mvKCwFCQ
http://www.google.com/url?q=http://www.ilctr.org/promoting-immigrants/immigrant-entrepreneur-hof/royston/&sa=U&ei=FE47U5vSOIie0AHhooDoAw&ved=0CC4Q9QEwAA&usg=AFQjCNF-79rJC2eBiA6mCPzfXfHYRHCN2A
http://www.google.com/url?q=http://diatribe.us/issues/59/new-now-next/5&sa=U&ei=JE47U5PqH4rF0QH3q4HYDQ&ved=0CDAQ9QEwAQ&usg=AFQjCNFf6F13lvBNKECjNsxO_SZoulN-aA
http://www.google.com/url?q=http://www.hpc-ch.org/novartis/novartis-logo/&sa=U&ei=MU47U5TMG-ni0gG5rIHwDQ&ved=0CDQQ9QEwAg&usg=AFQjCNHuCWB0FkUOIR0tPmvc_TfzQG81Nw
http://www.google.com/url?q=http://www.wisergirls.org/2014/02/johnson-johnson-supports-wiser-graduates/&sa=U&ei=i047U6SJIaXp0QH25IDgCw&ved=0CC4Q9QEwAA&usg=AFQjCNGcuFuL1EDkF2uYj5w02c3NsRVolA
http://www.google.com/url?q=http://dccc.convio.net/site/TR?fr_id=1210&pg=entry&sa=U&ei=m047U4etOunf0QHD5YHoBg&ved=0CDIQ9QEwAg&usg=AFQjCNEwxEcvVuK1xavra3d53cuZ0TEx5g
http://www.google.com/url?q=http://apisuk.com/Bees/2012/02/news-bayer-initiates-global-program/&sa=U&ei=qU47U4KhGOSe0AHFo4DwCw&ved=0CC4Q9QEwAA&usg=AFQjCNGpokxk5lWdSk9Zb3sEmQ6UIHGTLA
http://www.google.com/url?q=https://www.icis.com/v2/companies/9145277/glaxosmithkline.html&sa=U&ei=4U47U-rsBe630AGuh4FA&ved=0CC4Q9QEwAA&usg=AFQjCNFig4XgRqighy71HPZXJ8MXtI9xoA
http://www.google.com/url?q=http://fr.wikipedia.org/wiki/Fichier:Takeda_logo.gif&sa=U&ei=-E47U53LBeLD0gHH04D4CA&ved=0CC4Q9QEwAA&usg=AFQjCNHs50odXLtbQVVLPXe4njYeOSc5_w
http://www.frx.com/
file://///upload.wikimedia.org/wikipedia/commons/c/ce/Coca-Cola_logo.svg
http://www.google.com/url?q=http://www.pigshibition.org/sponsors/470-2/&sa=U&ei=Y0A7U_GYG-WR0AG2z4DYBA&ved=0CDQQ9QEwAw&usg=AFQjCNEFdKetvbtBh891iZFZeYiwC9_vTw
http://www.google.com/url?q=http://disney.wikia.com/wiki/File:Kelloggs-logo.jpg&sa=U&ei=bUA7U5LXJIWZ0AHYnICgAg&ved=0CDIQ9QEwAQ&usg=AFQjCNEH8qYdOPbRVU1V5cNd0nJd3NqB1A
http://www.google.com/url?q=http://www.heinz.com/our-company/press-room/mediadownloads/media-downloads-logos.aspx&sa=U&ei=hUA7U533DsO90gHh74HgBQ&ved=0CC4Q9QEwAA&usg=AFQjCNE3dzWN_uj_90Rj__enrvgWOkmTew
http://www.google.com/url?q=http://celiac.org/blog/2014/03/13/dole-packaged-foods-partners-with-celiac-disease-foundation-to-promote-awareness-and-increase-support/&sa=U&ei=jkA7U4W-B4i60gGj-YGgCA&ved=0CC4Q9QEwAA&usg=AFQjCNHPs6fPOMjcI1W-_HltKOfjcv424A
http://www.google.com/url?q=http://hdwallpapersrc.com/old-and-new-pepsi-logo/&sa=U&ei=mUA7U6zALMHN0gG5yoGwBQ&ved=0CDYQ9QEwBA&usg=AFQjCNHuPeOGwfc0LNtXZ1O0e-LO8kGWwQ
http://www.google.com/url?q=http://logos.wikia.com/wiki/Hormel&sa=U&ei=pEA7U6yBDKKm0gGj4ID4Bw&ved=0CDQQ9QEwAw&usg=AFQjCNE3ASxIJiumRBo3oHOXACv162piQQ
http://logos.wikia.com/wiki/Smuckers
https://upload.wikimedia.org/wikipedia/commons/a/aa/Revlon_logo.jpeg
https://upload.wikimedia.org/wikipedia/commons/c/ca/Sony_logo.svg
http://img2.wikia.nocookie.net/__cb20121228101315/logopedia/images/d/dd/Disney_Logo.png
http://www.google.com/url?q=http://coloradopeakpolitics.com/2013/08/28/behind-enemy-lines-walmart-moving-into-boulder/walmart-logo/&sa=U&ei=0kQ7U6DGDOi60gGU_IHoBw&ved=0CC4Q9QEwAA&usg=AFQjCNHCNHzGZbF6sy-NNUJyCmVwjddp7A
http://www.google.com/url?q=http://www.lenco.com/duitsland/amazon-logo/&sa=U&ei=4kQ7U7-ALYLf0gG8ooGQAg&ved=0CDAQ9QEwAQ&usg=AFQjCNHj6JfiNh61xOtR-kFtRR0T0s2Vxg
http://www.google.com/url?q=http://www.eos-surfaces.com/geos/geos-in-home-depot/&sa=U&ei=70Q7U_ycEceZ0AHgl4DIBA&ved=0CDAQ9QEwAQ&usg=AFQjCNHI90hn8QiRlvf35TWoeoZW9F4FJw
http://www.google.com/url?q=http://thepennywisemama.com/2013/11/best-buy-holiday-gifts.html&sa=U&ei=-EQ7U8juJqTk0QGci4GACQ&ved=0CDIQ9QEwAg&usg=AFQjCNGaifilW9dQ7-IoeqRiqwkfwAYpJA
http://www.google.com/url?q=http://diffusionblog.blogspot.com/2008/08/woolworths-unpeels-new-look-but-kills.html&sa=U&ei=AUU7U5ubH5K20AHN64CIDA&ved=0CDQQ9QEwAw&usg=AFQjCNE6bnIB45znDXgisco8bJ0J3qdxpw
http://www.google.com/url?q=http://www.waiakeaw.k12.hi.us/Waiakeawaena%20Website/CommunityPartners/Safeway/Safeway.html&sa=U&ei=C0U7U4ytMKeC0AHO34HICQ&ved=0CC4Q9QEwAA&usg=AFQjCNEwyLFjdihU2nDZIHAXVXsHDNctwA
http://www.google.com/url?q=http://www.americanbankingnews.com/2014/04/01/tesco-plc-price-target-lowered-to-gbx-265-at-espirito-santo-investment-bank-research-tsco/&sa=U&ei=GEU7U8uPOoX20gH4toD4AQ&ved=0CDAQ9QEwAQ&usg=AFQjCNGDONMNf1glEKYfMwqA0LTSRN7G2g
http://www.google.com/url?q=http://en.wikipedia.org/wiki/File:Lowe's_logo.png&sa=U&ei=IUU7U_rhHIi60gGj-YGgCA&ved=0CDAQ9QEwAQ&usg=AFQjCNHYv0M8kN7JiqiEcq_MlAVF5UI9ng
http://www.google.com/url?q=http://www.allscripts.com/cvscaremark&sa=U&ei=LUU7U46KGsqU0QHQ8YG4Aw&ved=0CDIQ9QEwAg&usg=AFQjCNEELfTA6pmX_tevRYEwqWqUslrvgw
http://www.google.com/url?q=http://www.guidance-center.org/kroger&sa=U&ei=YkU7U8LuA4jn0QGlz4GQDA&ved=0CDIQ9QEwAg&usg=AFQjCNGPYcCgaE8424dntpWFXaUCGK-uzA
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjBotnt54fXAhUH8IMKHY_bCZ8QjRwIBw&url=https://en.wikipedia.org/wiki/Sam's_Club&psig=AOvVaw09ztDpw8LW624hHAOYcwm2&ust=1508884738316437
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From Logo To Shelf

12

PACKAGING PRODUCTION: OUR CORE BUSINESS

PRINTED 

PACKAGING SKU’s

BRAND 

CREATIVE

& DESIGN

BRAND ASSETS,  

CLIENT & LEGAL 

INPUTS

PACKAGING LAYOUT, 

PRODUCTION ART & 

COLOR SEPARATION

COLOR CONTROL  

& PRINT TOOLING

start
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From Shelf To Experience

circular

digital out of home

displays

events

social
print

13

in-store

EXTENDING OUR CORE BUSINESS 
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We are a leading global 

designer and supplier 

of rotary tools and services 

for printing, texturing and 

converting of packaging and 

other woven materials.

TOOLING EXPERTISE

Taking Ideas To Finished Products​.

14



© 2019 Matthews International Corporation. All Rights Reserved.



© 2019 Matthews International Corporation. All Rights Reserved.

Caskets

Cremation 
Equipment & 

Service

Bronze & 
Granite 

Memorials

16

MEMORIALIZATION

Caskets, Memorials, Cremation Equipment

• #1 – Bronze and granite markers

• #2 – Caskets 

• #1 – Cremation equipment

FY2018 Financial Results

• Sales: $631.4 million

• Adjusted EBITDA(1): $145.5 million, 23.0% of sales

~3,300 Employees

OVERVIEW REVENUES

The Super Power Pak III Plus 

cremation unit has some of 

the most advanced features 

in combustion technology, as 

well as industry leading 

performance, reliability and 

support.

Bronze Memorials

Forest Park West Cemetery 

Cremation Garden

(1) See appendix for Adjusted EBITDA reconciliations and other important disclosures regarding Matthews’ 

use of Non-GAAP measures
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Full-service provider – leading position across key product 

markets 

Customer base consolidating but still fragmented

17

Product Markets* 

*Company estimates. Data compiled from CDC, US Census Bureau, Industry reports and internal projections.

OUR MARKETS

Cremation Equipment / 

Services

Caskets

Cremation

Products / Other

Granite

Memorials

Bronze 

Memorials

Casketed Deaths vs. Total Deaths*

Relatively stable demand driven by predictable trends: increased 

deaths and rising cremation rates

* *

MEMORIALIZATION



© 2019 Matthews International Corporation. All Rights Reserved.



© 2019 Matthews International Corporation. All Rights Reserved. 19

INDUSTRIAL TECHNOLOGIES

Products & Services

• Product Identification Equipment / Consumables

• Warehouse Automation

• Applied Technologies

Growth, New Market Opportunities

FY2018 Financial Results

• Sales: $165.9 million

• Adjusted EBITDA(1): $25.9 million, 15.6% of sales

• Product development costs

~500 Employees

OVERVIEW

(1) See appendix for Adjusted EBITDA reconciliations and other important disclosures regarding Matthews’ use of Non-GAAP measures

Industrial’s Pyramid unit introduced 

a new warehouse execution solution, Continuous Intelligent 

Operations to enhance automated distribution operations — from 

receiving to shipping. 

Multiple integrated distribution and fulfillment systems

(including laser-based identification and dimensioning 

technologies) communicate in a warehouse to identify and 

route items and parcels through the facility and out to a 

customer.

Non-contact ink-jet printing units apply print on products.  Industrial’s Pick-to-Light Systems utilizing light indicators 

for sorting and control of merchandise.
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Continuous
Inkjet
46%

Laser
15%

Print 
& 

Apply
11%

Drop on
Demand

28%

Printing 
Technologies

INDUSTRIAL TECHNOLOGIES

20

0

10,000

20,000

30,000

40,000

50,000

60,000

70,000

80,000

Estimated 2018 Software & Controls (in
thousands)

Company

Daifuku Co. 

Ltd.

Japan

KION Group

Germany

Toyota

Japan
Honeywell Matthews

Brands
Daifuku

Wynright

Dematic

Egemin

Vanderlande

Bastian
Intelligrated

Lightning Pick

Pyramid

Source: Estimated from Modern Material Handling study published April 2019.

New Market 

Opportunity

Matthews

A Market Leader

Limited 

Offering

Strong position in Automation Expanding Opportunity for Product Identification

Source: Technavio Report (May 2017)

($000)
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CONSOLIDATED RESULTS
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SEGMENT OPERATING RESULTS



© 2019 Matthews International Corporation. All Rights Reserved. 24

FREE CASH FLOW YIELD
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EARNINGS PER SHARE (EPS)

$0.00

$0.50

$1.00

$1.50
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$3.00

$3.50

$4.00

2014 2015 2016 2017 2018

$2.74

$3.03

$3.38
$3.60

$3.96

Non-GAAP Adjusted EPS

Note: See Disclaimer (Page 2) for Management’s assessment of supplemental information related to non-GAAP adjusted EPS. 

(1) Non-GAAP adjusted EPS reflects certain adjustments to facilitate comparability and excludes intangible amortization and the non-service cost portion of pension/post-retirement expense. See 

reconciliation at Appendix B. 
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SALES AND TOTAL ADJUSTED EBITDA

$0.0

$50.0
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Total Adjusted EBITDA
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$1,400.0
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$1,106.6

$1,426.1
$1,480.5

$1,515.6
$1,602.6

Consolidated Sales (1)

(Dollars in millions)

Note: See Disclaimer (Page 2) for Management’s assessment of supplemental information related to total adjusted EBITDA. 

(1) Total adjusted EBITDA is defined by the Company as earnings before interest, income taxes, depreciation, amortization and certain non-cash and/or non-recurring items that do not contribute 

directly to management's evaluation of its operating results. See reconciliation at Appendix A.
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Debt Reduction

• Target less than 3x Adjusted EBITDA(1)

Annualized Cash Dividend (Current)

• $0.80 per share for FY2019

Invest in Growth

• Three-year average capex ~2.8% of revenue

Acquisitions

• Extend capabilities in existing businesses

• Geographic expansion

Share Repurchases

• Opportunistic

• 0.9 million shares authorized

$960.6 $979.6

$868.7 $848.4

9/30/2018 6/30/2019

Capitalization
(in millions)

Debt Shareholders' Equity

CAPITAL ALLOCATION PRIORITIES

$1,829.3 $1,828.0

(1) See appendix for Adjusted EBITDA reconciliations and other important disclosures regarding Matthews’ use of Non-GAAP measures
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TOTAL ADJUSTED EBITDA
(NON-GAAP RECONCILIATION) 

APPENDIX A 
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ADJUSTED NET INCOME & EPS
(NON-GAAP RECONCILIATION) 

APPENDIX B
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APPENDIX C 

ADDITIONAL SEGMENT INFORMATION
SUPPLEMENTAL ASSET DATA
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