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Paul Robinson, co-president of Kartoon Channel! Worldwide, discusses the international roll-

out of the company and its ambitions for the coming years.

Paul Robinson, former MD of Disney Television International,

joined Genius Brands International late last year as co-president

of Kartoon Channel! Worldwide.

Robinson’s appointment came as Genius Brands acquired a

controlling stake in German company Your Family Entertainment,

where London-based Robinson was previously exec VP. In his

new role, the exec is charged with rolling out Kartoon Channel!

globally and rebranding Your Family Entertainment’s children’s

channel Fix & Foxi under the Kartoon Channel! brand.

Kartoon Channel! is already present in markets including the US, Australia and New Zealand,

and has branded programming blocks in the Middle East, North Africa, Latin America and

Central and Eastern European countries like Germany, Switzerland, Austria and Bulgaria,

where Fix & Foxi is available. Over the next six months, the plan is for Fix & Foxi in those

territories to be fully rebranded as Kartoon Channel!.

Importantly, Kartoon Channel! will be available to viewers in di�erent forms in di�erent

countries. For example, in the US it operates as an AVoD and SVoD service, while in Australia

and New Zealand it is a FAST channel. In other countries, it will be available as a linear

network.

“The move to digital is not the same in every territory in the world,” Robinson says. “If you look

at the US, UK and parts of Europe, the transition to non-linear is huge. But that’s not the case

in many parts of the world. It’s not the case in Central and Eastern Europe, it’s not the case in

Latin America, it’s not the case in many Asian territories. I was in India recently and it’s

absolutely not the case in India, where linear is still ruling.

“Sometimes Kartoon Channel! will be a pay-TV service, so it could be a satellite-delivered

service or it could be a cable service. In some markets it will be ad-funded, in others it will be

an SVoD service because that’s what’s right in that territory.”
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Genius Brands original Stan Lee’s Superhero Kindergarten

The next

target,

according to Robinson, is Latin America, where Fix & Foxi will be relaunched across the region,

excluding Brazil, as a 24/7 linear pay-TV channel with an added SVoD component. While Brazil

is not an immediate target, the exec says it is on the radar for the future.

“Elsewhere, we have a lot of activity going on in South-east Asia, where we’re talking to people

in Vietnam, Cambodia, Malaysia, Singapore, Indonesia and the Philippines. We’ve got

conversations going in the UK and have started some conversations in France,” Robinson

says.

“We’re looking to grow in the Middle East so have further conversations going on there in

Dubai, Bahrain and Abu Dhabi, and we’re talking to other platforms in Africa, particularly in

South Africa. We’re also talking to people in India, Japan and China – the three big Asian

markets are di�erent to South-east Asia and will require a tailored strategy.”

Shows available on Kartoon Channel! globally include Genius Brands originals Stan Lee’s

Superhero Kindergarten, Thomas Edison’s Secret Lab and Rainbow Rangers, but as well as its

in-house productions, the company acquires third-party programmes like Peppa Pig as an

example, and is interested in coproductions too.

In addition to the programmes available globally, Kartoon Channel! will o�er local content

exclusive to each of the di�erent territories.

“It’s about three things: great characters, great storytelling and great design. We want shows

that are diverse, inclusive, contemporary and will connect with kids. We also look for brands

that �t with our brand,” Robinson says.



13/09/2022, 15:52 Kartoon Channel! aims to be a global force | Features | C21Media

https://www.c21media.net/department/three-year-plan/kartoon-channel-aims-to-be-a-global-force/ 3/12

Thomas Edison’s Secret Lab

Kartoon Channel! is also venturing into the

metaverse through its SVoD o�ering with an

immersive component called Kidaverse. As well as

watching Kartoon Channel! content in Kidaverse,

users can experiment with avatars, games, NFTs, VR

and other immersive content.

“We want to build Kidaverse into a truly immersive

experience. The whole idea is it becomes an

engaging place, a place where kids can not only

watch content, but also engage with it. For

example, we want to put UGC in there in the future,

to enable kids to post their own material. We’re

going to build a messaging system which will enable kids to talk to each other in a safe

environment. And we’re just �guring out how we’re going to make that work,” Robinson says.

Beyond the TV content side of things, Kartoon Channel! has ambitions in the L&M space, with

the goal of creating global brands over the coming years.

“We would like to be in a situation where we are a signi�cant player globally, with good

penetration in territories and are a major force, not just in terms of video entertainment but

also in terms of licensed products,” Robinson says.

“Building a licensing and merchandising business on the back of the TV business is a strategic

priority for the company. We want to build brands kids are going to connect with, that have a

life and keep on giving and giving and giving. That’s the goal, but it takes a little longer than

creating a hit TV show.”
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