
Corporate Philanthropy
Our mission is to serve premium coffee beverages and content to active‐duty military, Veterans, first responders, and all who love

America. Founded with a commitment to give back, we became a Delaware public benefit corporation under Delaware General

Corporation Law (‘‘DGCL’’) Sections 361‐368. Unlike a traditional corporation, focused solely on maximizing shareholder value, we

balance profit with our commitment to a broader public benefit, ensuring that our business decisions positively impact employees,

customers, suppliers, and military and first responder communities. Our public benefit purpose is to ‘‘support the underserved active

military, Veteran, and first‐responder communities.’’ To support such a broad public benefit purpose, our Board has established

specific objectives, including the following:

• Creating meaningful post‐military service career opportunities for Veterans, first responders, and their families;

• Donating cash, coffee and in‐kind resources to charities that support the needs of active military, Veterans, and first

responders;

• Supporting charities focusing on mental health issues in the Veteran community;

• Inspiring Veterans to pursue entrepreneurship through targeted programs and donations; and

• Providing quality products and media that resonate with these audiences.

In 2025, we continued to expand these initiatives, reinforcing our commitment to those who serve.

Veteran and Military Spouse Hiring

As a Veteran‐founded and led company, we remain steadfast in integrating military‐affiliated individuals into our workforce,

furthering our long‐term goal of hiring 10,000 Veterans. We recognize that our success is rooted in their work ethic and discipline,

and we aim to provide career opportunities that allow service members to transition successfully into private industry. In line with

our long‐term objective of hiring 10,000 Veterans, we prioritize hiring practices that integrate them into our workforce and maintain

a strong and cohesive culture dedicated to service and excellence. We continued our commitment to hiring Veterans, military

spouses, and military‐affiliated individuals in 2025.

Of the 287 positions we filled in 2025, we added: 46 Veterans, 5 Active Service, 6 First Responders, 18 military dependents, and

13 military spouses. As of the close of 2025, approximately 33% of our 468 team members are comprised of Veterans, military

spouses, first responders, and active service members.

We continue to support our partnerships with mission‐driven organizations, including: BreakLine (Veterans career development),

Allegiant Vets (transitioning military support), and the Military Spouse Employment Network (military spouse employment). We also

remained highly engaged in the Department of Defense SkillBridge Program, providing transitioning service members with civilian

work experience. Our 2025 SkillBridge interns supported key business functions, including: sales, recruiting, logistics, merchandising

and project management.
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Corporate Philanthropy and Donations

We remained committed to supporting veterans, active‐duty service members, first responders, and their families through a range of

philanthropic initiatives during 2025. These efforts included nonprofit partnerships, community events, direct assistance to

individuals in need, and in‐kind product donations supporting organizations aligned with our mission.

During the first half of the year, we partnered with several organizations to support events focused on veteran wellness, resilience,

and community engagement. These efforts included the Veteran Adaptive Athlete Shoot, conducted in partnership with Archery

Country, Staccato Ranch, Texas Para Sports, and the Total Archery Challenge, which brought together adaptive veteran athletes for

a weekend of community and competition. We also partnered with the HunterSeven Foundation to support cancer screening and

toxic exposure education for veterans and first responders. These screenings were conducted at industry events including SHOT

Show and SOF Week, helping raise awareness and providing early detection resources for individuals who may have been exposed

to hazardous conditions during their service. We also participated in Operation Homefront’s Military Child of the Year Awards,

supporting recognition of military children from each service branch and highlighting the contributions and sacrifices made by

military families. In partnership with Team Red, White and Blue, we supported the Old Glory Ultra Relay, a 3,000‐mile relay from

San Diego to Washington, D.C. designed to promote veteran wellness, unity, and community engagement while raising awareness

for veteran support programs.

During the third quarter, we responded to flooding in Texas Hill Country by providing on‐site support to first responders and

volunteers assisting impacted communities. The response included serving hot coffee, distributing ready‐to‐drink beverages and

bags of coffee, and providing donated supplies. The effort also included collaboration with Operation BBQ Relief to support meal

distribution to responders and residents in affected areas. We also sponsored Rescue 22 during The Tactical Games in Fairfield,

Utah and served as a presenting sponsor for the Stay In Step Gala, which supports spinal cord injury recovery and adaptive therapy

programs.

During the fourth quarter, we launched a Breast Cancer Awareness campaign featuring a limited‐edition product designed to raise

awareness and funding for military‐affiliated women battling breast cancer. The initiative generated $30,000 to support the Military

Patient Relief Fund through the National Breast Cancer Foundation. We partnered with Merging Vets & Players to host the Rise N

Grind veterans workout event at The Star in Frisco, Texas. More than 200 veterans participated in the event, which focused on

strengthening community connections and promoting mental health and wellness.

One of our largest philanthropic initiatives during the year was Operation Debt of Gratitude. In partnership with ForgiveCo and

Born Primitive, the campaign helped eliminate more than $34 million in medical debt for approximately 15,000 veterans across the

United States.

During the holiday season, we supported Operation Homefront’s Meals for Military initiative, helping provide groceries and gift

cards to more than 1,000 military families experiencing food insecurity. We also participated in Boot Campaign’s Seasons of Service

initiative, which provides toys, care packages, and support for military families during the holiday season.

We concluded the year by supporting several mission‐aligned national events, including the Travis Manion Foundation’s Army‐Navy

Game tailgate and mission‐driven activations during Cowboy Christmas and the National Finals Rodeo in Las Vegas. During these

events, we donated $350,000 to the Special Operations Warrior Foundation to support educational opportunities for the children of

fallen service members.

Through these initiatives, we continued to advance our public benefit purpose of supporting the underserved active military,

veteran, and first‐responder communities.
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Tackling the Most Critical Issues Facing Our Military, Veterans, and First Responders

Our philanthropic strategy focuses on the most pressing crises impacting our service members, Veterans, and first responders. We

direct our efforts and resources toward:

• Mental Health & PTSD Treatment – Providing funding for essential treatment programs, including our commitment to the

Boot Campaign.

• Career Transition – Supporting Veterans’ transitions into meaningful careers through partnerships with organizations like

The Honor Foundation and Warrior Rising.

• Suicide Prevention – Backing initiatives that offer direct mental health interventions and suicide prevention programs.

• Food Insecurity – Partnering with organizations like Operation Homefront to provide meals for struggling military families.

• Homelessness Prevention – Supporting organizations that offer housing solutions and emergency relief for Veterans in need.

Mental Health in the Veteran Community

Addressing mental health challenges among Veterans remains a top priority for Black Rifle Coffee Company. In 2025, we

strengthened our focus on organizations dedicated to supporting those struggling with PTSD and other mental health issues.

Alongside our commitment to the Boot Campaign, we provided financial support to the Brothers Keeper Veteran Foundation, an

organization that assists combat Veterans with overcoming PTSD and other psychological challenges. We also continued our

partnership with Shields & Stripes, which delivers holistic recovery programs for Veterans, first responders, and healthcare workers.

These contributions align with our mission to reduce Veteran suicide rates and ensure that those who have served our country

receive the care and treatment they deserve.

Media & Content Initiatives

Through compelling storytelling, we remain committed to preserving the legacy of our nation’s heroes and ensuring that their

contributions are never forgotten. We pride ourselves on creating original media content to help promote our intended public

benefit purpose. We have a number of outlets including the Black Rifle Coffee Podcast released every week containing exclusive

interviews and content about inspiring the American Dream through hard work and adventure. The Black Rifle Coffee Company

YouTube Channel is another source for great content from the founders of BRCC.

In 2025, we leveraged our media platforms to highlight the achievements and sacrifices of the military and first responder

communities. We created content celebrating historic moments such as the U.S. Army’s 250th Birthday and D‐Day Anniversary,

attended events and produced stories that honored those who have served.

Looking Ahead

As we look to 2026, our corporate philanthropy team remains dedicated to expanding our impact. Through continued support for

our nonprofit partners, increased hiring efforts within the Veteran and military spouse communities, and innovative media initiatives

that share the stories of those who serve, we plan to build on the successes of 2025. You bought. We gave. Vets won. We are

proud of what we have accomplished and look forward to continuing our mission in the years ahead.
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