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(dollars in millions, except per share amounts)

Q2'22 Q2'21 Change

Net Sales $578.1 $566.4 +2%

Gross Margin % 49.2% 51.6%  -240 bps

SG&A % 48.7% 46.2% +250 bps

Operating Income $8.8 $35.0 -75%

Operating Margin % 1.5% 6.2%  -470 bps

Net Income $7.2 $40.7 -82%

EPS $0.11 $0.61 -82%
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