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DISCLAIMER AND FORWARD–LOOKING STATEMENTS

This presentation contains forward-looking statements within the meaning of Section 27A of the Securities Act of 1933 and Section 21E of the Securities 

Exchange Act of 1934. Forward-looking statements generally relate to future events or our future performance. In some cases, you can identify forward-

looking statements because they contain words such as “will,” “expect,” “plan,” “going to,” “intend,” “target,” “project,” “believe,” “estimate,” 

“potential,” or “continue,” or the negative of these words or other similar terms or expressions that concern our expectations, strategy, priorities, plans, or 

intentions. Forward-looking statements are inherently subject to risks and uncertainties, some of which cannot be predicted or quantified. You should not put 

undue reliance on any forward-looking statements. Forward-looking statements should not be read as a guarantee of future performance or results and will 

not necessarily be accurate indications of the times at, or by, which such performance or results will be achieved, if at all. The forward-looking statements in 

this presentation are based on information available to us as of the date hereof, and we disclaim any obligation to update any forward-looking statements, 

except as required by law. In light of these risks and uncertainties, the forward-looking events and circumstances discussed in this presentation may not occur 

and actual results could differ materially from those anticipated or implied in the forward-looking statements. Forward-looking statements in this 

presentation include, but are not limited to, statements regarding Spire’s total addressable market and market opportunity and our 2022 expected revenue, 

Annual Recurring Revenue and ARR Solution Customers. Our expectations and beliefs regarding these matters may not materialize, and actual results in future 

periods are subject to risks and uncertainties, including changes in our plans or assumptions, that could cause actual results to differ materially from those 

projected. These risks include potential disruption of customer purchase decisions resulting from global economic conditions including from an economic 

downturn or recession in the United States or in other countries around the world, relative growth of Spire’s revenue and annual recurring revenue (ARR), the 

failure of the Spire and exactEarth businesses (including personnel) to be integrated successfully, our ability to maintain the listing of Spire’s securities on the 

New York Stock Exchange, our ability to address the market opportunity for Space-as-a-Service, the ability to implement business plans, forecasts, and other 

expectations, and identify and realize additional opportunities, the risk of downturns, new entrants and a changing regulatory landscape in the highly 

competitive space data analytics industries, developments in and the duration of the COVID-19 pandemic and the resulting impact on business and operations, 

and the business of customers and partners, including the economic impact of safety measures to mitigate the impacts of COVID-19, the potential inability to 

manage effectively any growth experienced, the ability or inability to develop new products and services. The forward-looking statements contained in this 

presentation are also subject to other risks and uncertainties, including those more fully described in our Quarterly Report on Form 10-Q for the fiscal quarter 

ended September 30, 2021. Except as required by law, Spire Global, Inc. does not undertake any obligation to publicly update or revise any forward-looking 

statement, whether as a result of new information, future developments or otherwise.



CEO’s Personal Mission Statement

To inspire, lead, and create 

the business of space for 

the benefit of all.

Peter Platzer, Spire Co-founder & CEO

Mar 2001 
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Business Overview (NYSE:SPIR) 

30+
Ground stations

70+
Antenna systems

100+
Satellites in-orbit

30+
Launch Campaigns with 
ten providers

375+
Employees from 40+ countries

~600
ARR Solution Customers
in 58+ countries

Years of space heritage

~300

Spire owns and operates the world’s largest multipurpose constellation of satellites

Founded: 2012

NYSE Listed: 2021

7
Offices across 3 
continents

$70.8m
ARR

1) Data as of December 31, 2021



World Class Team
Exceptional Global Management Team with Deep Domain Expertise
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John Lusk

COO, Spire 
Maritime

Peter Platzer

CEO

Joel Spark

VP, Space 
Services

Theresa Condor
COO

Johnny Truong

VP, Engineering

Tom Krywe

CFO

Jeroen 
Cappaert

CTO

Peter Mabson

CEO, Spire 
Maritime

Kamal Arafeh

SVP Sales

Hillary Yaffe

Head of 
Comms

Tim Braswell

CPO

Ananda Martin

General Counsel

20 years of experience on average  | 5 years average tenure at Spire  | 10 advanced degrees
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Three Unique Satellite Categories 

Spire owns and operates the 

world’s largest constellation 

of listening satellites 

Talking
Communications 

Looking
Imagery

Listening
Radio Frequencies

• Global coverage, 100+ times a 

day, including remote regions like 

oceans & poles(1)

• Software defined nature fuels 

continuous innovation in-orbit 

• Fully deployed constellation -

100+ satellites in operation

1) Daily average as of December 31, 2021



Current and Target Industries

Provide Actionable Intelligence to our Customers
We help customers grow their business faster, more profitably, and more sustainably

Financial

Services
Insurance Logistics Maritime Mining Oil & Gas Real Estate Scientific Telecom/ Transportation

Research IoT

Aerospace Agriculture Automotive Aviation Construction Govt. Govt. Academia Energy Fishing

(Civilian) (Defense)

Precise space-based data, insights 

and predictive analytics used for 

highly accurate ship monitoring, 

ship safety and route optimization

Precise space-based data, insights  

and predictive analytics used for  

highly accurate aircraft monitoring, 

safety and route optimization

Precise space-based data, insights  

and predictive analytics used for  

highly accurate weather forecasting

Leverage Spire’s proven, low risk 

development lifecycle and  

proprietary infrastructure to  

provide “Space-as-a-Service”

Maritime Aviation Space ServicesWeather

7

Data Solutions
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Spire’s Four Levels of Service Capture the Full Value Chain

Predictive 

Analytics

Clean 

Data
SolutionsSmart 

Data

3rd Party  

Data

AI / ML / Proprietary  

Algorithms
Collect Once Sell Many TimesLEMUR

Tailoring solutions that 

may incorporate 

analytics, visualization, 

hardware and 

consulting and advisory 

services

Adding proprietary 

analytics on top of 

smart data to 

predict future 

outcomes

Combining Clean 

Data with 3rd 

party data sets to 

identify trends and 

generate insights

Delivering raw data 

collected from satellites 

including, ADS-B, S-AIS, 

Radio Occultation, and 

more 

“What is happening” “What will happen” “What you should do”

Always-on constellation and ‘collect once - sell many times’ model create exceptional operational leverage

8
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We’re revolutionizing how maritime data is collected, analyzed, and delivered

• Enhancing Port Operations

• Improving Fuel Efficiency

• Supply Chain Tracking

• Route Optimization

Monitoring $17.1 Trillion of Global Trade



• Using satellite AIS data to

• Detect illegal, unreported, and unregulated (IUU) fishing

• Recognize compliance 

• Study transshipment

Revolutionizing How the $400B+ Global Fishing Industry is 

Monitored

“Lack of effective monitoring and control has resulted in a growing 

concern around transshipment activity, whether it’s sustainability, 

labor issues, or the trafficking of weapons, drugs or people.” 

Nate Miller, Senior Data Scientist at Global Fishing Watch

10
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Actionable ADS-B Data for the $2T Aviation Industry

• Measure fuel expenditure and increase efficiency

• Monitor transport patterns

• Enhancing airport operations

• Determine impact of weather on aircraft 

• Air cargo & freight analytics

• Enable predictive maintenance 



• Accurate ADS-B positional, speed and heading data 

combined with aircraft performance information 

provides customers with: 

• Live tracking 

• Predictions on ETA

• Automated completion of crew post-flight information to 

take-off and landing times (taxi-time data for optimized 

runways)

• Automated notifications for flight following tasks (FBOs, 

fuelers, ground transportation services)

Enhanced Operational Planning for Aviation Industry

“We wanted to find a partner that understood the 

importance of not only the data, but the mechanism 

of how that data is consumer.” 

Tim Ford, President and Managing Director, myairops

12
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Comprehensive Weather Data Anywhere on the Planet

• Unique understanding of global weather conditions

• Help commercial customers:

• Reduce operational risks

• Boost efficiency 

• Increase revenue

• Data is used by public agencies providing weather 

predictions to protect lives and prevent the loss of property 

for almost a billion people and almost half of global GDP

EUMETSATNOAA NASAECMWF

Setting a New Benchmark in the Weather Industry 



• Customized, highly-accurate forecast for 

specific launch sites

• Real-time situational awareness

• Enhanced safety and operational decision 

making

• Mitigation of expensive cancellations and 

delays

Reliable Hyper-local Weather Forecast at Rocket Launch Sites

“We expect that having access to the Spire Point 

Optimized Weather forecasts will increase our chances 

of performing a safe launch, leading to a successful 

mission, even in the most remote locations.” 

Lloyd Damp, CEO for Southern Launch
14



Making Space as Accessible as Integrating an API

Our space heritage, vertically integrated capabilities and global space 

infrastructure, enables Spire to consistently launch, allowing customer 

sensors to go from design to launch-ready in a matter of months.

• Though offering our constellation as a service, we 

enable others to deploy their own applications and 

sensors into space quickly and efficiently:

• Software in Space - Deploy customer software to 

existing satellites, using Software Defined Radios (SDR) 

• Payload in Space - Host customer payloads on trusted, 

fully-integrated space, ground, and web platform.

• Solutions in Space - Customers partner with Spire to 

build a custom end-to-end solution.

Department of 

Defense
United States of America

15



Scaling IoT Services Quickly and Cost Effectively

• Leveraging existing platform

• IoT software uploaded into orbit within weeks

• Future expansion of coverage with additional 

launches in 2022

"By combining Spire’s proven constellation and global 

operations platform, with Myriota’s proven IoT 

communications technologies, we will easily and cost-

effectively scale our existing IoT services to meet rising 

global demand.“

Dr. David Haley, CTO and Co-founder, Myriota.
16
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Leveraging Geolocation Capability to Detect GPS Jamming

• Conducted successful multi-satellite 

capability demonstration for a U.S. 

government customer

• Collected raw Intermediate Frequency (IF) 

data during active jamming tests at a 

location within the continental U.S. 

Reliable, accurate, and cost-effective geolocation and interference monitoring services for the defense community



Spire is uniquely positioned to benefit from Global generational trends
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~$100B Total Addressable Market

Source: Based on management’s estimate of market opportunity.

(1)  Assumes $0.9 - $1.5 trillion of damages caused by climate change could be avoided through perfect weather forecasting and providers of perfect weather 

forecasts could expect to capture 20% of the value they provide to customers

$39

$22

$22

$8

2025E

$91bn

Long-term  

Opportunity
Spire’s TAM

Space Services

MaritimeWeather

Identified ~175 major use cases and 

up to 200K customers looking for 

actionable intelligence from space $180 - $300bn(1)

Aviation
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Spire’s Four Growth Pillars

Expand the Capabilities of our Data and our Analytics

Invest in Sales, Marketing and Product

Expand into New Geographies and Use Cases

Execute Strategic Acquisitions to Strengthen our Market Position 
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Mission-driven Evolution of Spire

EO / SAR*

Data Fusion
Spectrum  

Monitoring

IonosphereSoil MoistureAutomation  

Identification System  

(AIS)

RO ADS-B

Microwave

Sounding

Spire was formed by founders from three countries, united by a common desire to build a better 

planet. As a global, mission-driven company, Spire wants the information we collect and analyze 

to help make our world a safer, cleaner, more prosperous and more equitable place.

RF Signal

Geolocation

Current Future
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Spire’s ARR Growth Compares Favorably With 

Best-in-Class SaaS Companies

Annual Recurring Revenue Evolution Years from $1 million to $100 million ARR(1)

($ in millions)

Years

($ in millions)

$0

$20

$40

$60

$80

$100

1 2 3 4 5 6 7 8 9 10 11 12 13 14

1.6

8.4

17.7

36.2

70.8

102.5

2017 2018 2019 2020 2021 2022E

Source: BVP Nasdaq Emerging Cloud Index; https://web.archive.org/web/20210305165123/https://www.bvp.com/bvp-nasdaq-emerging-cloud-index as of February 2021
Note: All Spire financials actual through 2020, preliminary for 2021, and management estimates for 2022. Year 5 Spire ARR data based on management estimates
(1) Uses quarterly revenue times four as a proxy for ARR and assumes it takes 24 months from founding to $1 million ARR where data is unavailable 21

https://web.archive.org/web/20210305165123/https:/www.bvp.com/bvp-nasdaq-emerging-cloud-index


Rapidly Growing Customer Base
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12
32

85

154

598

730
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FY17 FY18 FY19 FY20 FY21 FY22E

Number of ARR Solution Customers

Number of ARR Solution Customers

*FY21 includes full exactEarth customer count
**FY22E is based on the mid-point of guidance given on March 9, 2022



Consistent Revenue Growth
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6.1

18.5

28.5

43.4

87.5
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Revenue ($M)

*FY22E is based on the mid-point of guidance given on March 9, 2022
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Median 2021E EV / Revenue vs. Peers

Source: Company EV data provided by Factset & CapitalIQ as of 02/25/2022. 2021 estimated revenue data based on company's latest analyst estimates if available.
(1)  Space Companies that IPOed in the US in 2021 include Arqit Quantum (ARQQ), AST SpaceMobile (ASTS), Astra Space (ASTR), Blacksky Technology (BKSY), Momentus (MNTS), Planet Labs (PL), 

Satellogic, Rocket Lab (RKLB), and Tomorrow.io. Tomorrow.io multiple is from the SPAC business combination announcement. 
(2)  High Growth Data and Analytics Companies include Palantir (PLTR), Snowflake (SNOW), mongoDB (MDB), DataDog (DDOG).

High Growth Data and Analytics Companies (2)Space Companies that IPOed in the US in 2021 (1)

5.0x

66.3x

Peer Group 
Median

5.0x

39.6X

Peer Group 
Median
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Key Takeaways

Redefining what it means to be a space 

company by enabling access to the 

ultimate vantage point - space -

through a subscription to an API

Unparalleled view of the global 

supply chain and global 

weather conditions

On track to be one of the fastest 

growing companies to go from

$1 to $100M in ARR

Providing ~600 customers in 58 

countries with actionable intelligence 

from space

$100B+ TAM representing 200K 

potential customers for existing

data solutions and services



Thank you!
From our team, to yours.

26


