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Home2 Suites by Hilton Celebrates Global
Running Day with Launch of “Fresh, New
Way” Video

Hidden-camera short features runners surprised by flash mob of enthusiastic support

MCLEAN, Va.--(BUSINESS WIRE)-- With more than 500,000 people completing marathons
last year*, Americans have made running part of their daily routine. Home2 Suites by Hilton,
part of Hilton Worldwide’s (NYSE: HLT) industry-first All Suites portfolio, cheers runners on
this summer with the newest addition to their “Fresh, New Way” video series debuting today
on Global Running Day.

This Smart News Release features multimedia. View the full release here:
http://www.businesswire.com/news/home/20160601005298/en/

“Whether running or traveling, the same every day routine can become monotonous. That’s
why Home2 Suites by Hilton wants to showcase our personality and how we view a hotel
stay and daily life differently in celebrating Global Running Day,” said Adrian Kurre, global
brand head, Home2 Suites by Hilton. “Our brand’s DNA is about helping guests shape their
stay with amenities that fit their lifestyle.”

The newest “Fresh, New Way” video showcases how Home2 Suites looks at the mundane
with a unique perspective. The hidden-camera short features joggers who are surprised by a
sudden crowd of fellow runners who join them on the jog, rooting them along as they
eventually cross the “finish line.” The video is live at www.home2suites.com/freshnewway.

With more than 85 hotels, Home2 Suites by Hilton offers easy access to technology and
inviting community spaces, as well as the trademark Home2 Suites amenities standard in all
properties, such as the Oasis lobby area, the Home2 MKT for grab-and-go items, the Spin2
Cycle, a combined laundry and fitness area, and complimentary continental breakfast at the
Inspired Table that includes a variety of morning favorites like a hot breakfast sandwich.
Home2 Suites’ all-suite hotels feature full kitchens and a business center with complimentary
internet and wireless printing.

Home2 Suites by Hilton participates in Hilton HHonors®, the only hotel loyalty program that
allows members to earn Points & Miles® on the same stay and No Blackout Dates on
reward stays. HHonors members always get our lowest price with our Best Price Guarantee,
along with HHonors Points, digital check-in and no booking fees only when they book
directly through Hilton.

Read more about Home2 Suites by Hilton, a part of Hilton Worldwide’s (NYSE: HLT)
industry-first All-Suites portfolio, at home2suites.com and news.home2suites.com.
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*Running USA

About Home2 Suites by Hilton

Home2 Suites by Hilton, one of the fastest growing brands in the history of Hilton Worldwide,
is a mid-tier, all-suite award-winning extended-stay hotel concept designed to offer stylish
accommodations with flexible guest room configurations and inspired amenities for the cost-
conscious guest. With a commitment to environmentally friendly products and hotel
operations, Home2 Suites offers complimentary breakfast selections with hundreds of
combinations; innovative and customizable guest room design; laundry and fitness area;
complimentary Wi-Fi Internet access; multiple outdoor spaces; 24-hour business center;
expansive community spaces; and a pet friendly environment. Hilton HHonors members who
book directly through preferred Hilton channels receive instant benefits, including an
exclusive discount that can’t be found anywhere else, free standard Wi-Fi and digital
amenities like digital check-in with room selection and Digital Key available exclusively
through the industry-leading Hilton HHonors app. Visit www.home2suites.com for additional
information or www.home2franchise.com for franchising opportunities.

View source version on businesswire.com:
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