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Transforming hotel spa treatments from an
extravagance to a monthly must, Hilton Worldwide
has launched a global spa treatment membership,
The Spa Club. (Photo: Business Wire)

Welcome to The Spa Club: Hilton Introduces the Hotel
Industry's First Ever Global Spa Treatment Membership
Consumers crave everyday wellness – fresh, new membership delivers with generously discounted spa treatments and hotel amenities

MCLEAN, Va.--(BUSINESS WIRE)-- Transforming hotel spa treatments from an extravagance to a monthly must, Hilton Worldwide
(NYSE: HLT) has launched a global spa treatment membership, The Spa Club. The Spa Club offers local residents a discounted spa
treatment each month, access to amenities at the Hilton nearest them, and a host of other perks. From plush robes, to a therapeutic
environment, and a renowned level of service, The Spa Club delivers the benefits of monthly membership with the luxury of a hotel
atmosphere. This exclusive membership is anticipated in approximately 30 spas around the world before the end of the year – just in
time for the holidays.

This Smart News Release features multimedia. View the full release here:
http://www.businesswire.com/news/home/20151015005438/en/

A recent survey found that 58 percent of respondents feel they are unable to achieve an
ideal state of well-being due to financial concerns1. Hilton Worldwide is one of the
largest providers of spa services on a global scale, with more than 400 hotels offering
spa services worldwide. The Spa Club is Hilton’s solution to this financial gap by
providing a high-quality hotel spa experience and day access to the very best fitness

and spa facilities with convenient, regular appointments at an affordable price.

Hilton Worldwide’s Spa Club will be offered at select Hilton Hotels & Resorts, Waldorf Astoria Hotels & Resorts, Conrad Hotels &
Resorts, Curio – A Collection by Hilton, DoubleTree by Hilton and Embassy Suites by Hilton properties around the world. All Spa Club
members can select the Spa Club location most convenient to them to enjoy one 50-60 minute massage or facial during Spa Club hours
each month at a minimum of a 30 percent discount for a 12-month membership. Also included in the monthly program is access to the
hotel’s spa facilities and fitness center on the day of their treatment, complimentary hotel parking, and discounts on retail items and other
property perks. Members visiting other Spa Club locations will receive at least a 5 percent discount or more off any spa treatment, any
time. The Spa Club offers two different membership levels – a six-month or a 12-month commitment.

“We look forward to welcoming new members to Spa Club locations around the world,” said Ryan Crabbe, senior director of global
wellness, Hilton Worldwide. “We’re proud to be the first in the industry to offer a flexible, affordable program in response to profound
recent cultural interest towards healthier, more balanced living.”

The high demand for wellness was made clear at Hilton Short Hills, which introduced a similar membership offering over the past three
years. The overwhelming success of this pilot, along with clear research supporting the desire for affordable wellness, revealed an
opportunity for Hilton Worldwide to respond to this growing demand and be a wellness pioneer in the hotel space.

To stay up to date with Hilton’s latest wellness offerings visit www.hiltonworldwideglobalmediacenter.com.

About Hilton Worldwide

Hilton Worldwide (NYSE: HLT) is a leading global hospitality company, spanning the lodging sector from luxury and full-service hotels
and resorts to extended-stay suites and focused-service hotels. For 96 years, Hilton Worldwide has been dedicated to continuing its
tradition of providing exceptional guest experiences. The company's portfolio of twelve world-class global brands is comprised of more
than 4,440 managed, franchised, owned and leased hotels and timeshare properties, with more than 730,000 rooms in 97 countries and
territories, including Hilton Hotels & Resorts, Waldorf Astoria Hotels & Resorts, Conrad Hotels & Resorts, Canopy by Hilton, Curio – A
Collection by Hilton, DoubleTree by Hilton, Embassy Suites by Hilton, Hilton Garden Inn, Hampton by Hilton, Homewood Suites by
Hilton, Home2 Suites by Hilton and Hilton Grand Vacations. The company also manages an award-winning customer loyalty program,
Hilton HHonors®. Hilton HHonors members who book directly through preferred Hilton channels have access to benefits including free
standard Wi-Fi, as well as digital amenities that are available exclusively through the industry-leading Hilton HHonors app, where
HHonors members can check-in, choose their room, and access their room using a Digital Key. Visit news.hiltonworldwide.com for more
information and connect with Hilton Worldwide at
www.facebook.com/hiltonworldwide, www.twitter.com/hiltonworldwide, www.youtube.com/hiltonworldwide, www.flickr.com/hiltonworldwide,
and www.linkedin.com/company/hilton-worldwide.

1 The Edelman American Well-Being Study was based on interviews conducted among 1,053 respondents representative of the United
States general population ages 18-years-old and older. The survey was conducted from November 11th - 26th, 2014 by Edelman
Berland with a margin of error of +/- 3.02%.

View source version on businesswire.com: http://www.businesswire.com/news/home/20151015005438/en/

Sarah Lipman
Hilton Worldwide
+1 703 883 5315
sarah.lipman@hilton.com
news.hiltonworldwide.com

http://www.hiltonworldwide.com/
http://www.businesswire.com/news/home/20151015005438/en/
http://www3.hilton.com/en/hotels/new-jersey/hilton-short-hills-EWRSHHH/spa/spa.html
http://www.hiltonworldwideglobalmediacenter.com/index.cfm/newsroom/category/topic/709
http://news.hiltonworldwide.com/
http://www.facebook.com/hiltonworldwide
http://www.twitter.com/hiltonworldwide
http://www.youtube.com/hiltonworldwide
http://www.flickr.com/hiltonworldwide
http://www.linkedin.com/company/hilton-worldwide
http://www.businesswire.com/news/home/20151015005438/en/
mailto:sarah.lipman@hilton.com
http://news.hiltonworldwide.com/


Source: Hilton Worldwide


