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Hilton Worldwide Welcomes Madison
Beach Hotel to Curio — A Collection by
Hilton

Boutique Upscale Hotel Joins Expanding Global Collection as the Brand’s Second Hotel in
the New England Area

MADISON, Conn. & MCLEAN, Va.--(BUSINESS WIRE)-- A New England hotel rich in
history, Madison Beach Hotel, today joined Curio — A Collection by Hilton, Hilton Worldwide’s
growing global collection of distinctive hotels for passionate travelers seeking local discovery
and authentic experiences. Set in a relaxing beachfront setting, Madison Beach Hotel is an
upscale boutique resort with each of the hotel's 32 rooms offering luxurious accommodations
with sweeping ocean views and private balconies. Located in the heart of Madison Beach,
the hotel is the area’s only resort on the beach and is ideally situated near a variety of
dining, recreation and shopping areas.

This Smart News Release features multimedia. View the full release here:
http://www.businesswire.com/news/home/20150630005433/en/

Madison Beach
Hotel’s rich history
dates back to the
early 1900s when it
originally served as a rooming house for shipbuilders passing through the region. The hotel
has also welcomed thousands of train passengers over the years, attracted by the natural
beauty of Madison’s beaches. The hotel was one of the oldest continuously run businesses
on the shoreline of Connecticut. In 2012, the hotel was completely rebuilt and re-opened to
the public.

Madison Beach Hotel, a beachfront New England hotel rich in history, today
joined Curio — A Collection by Hilton. (Photo: Hilton Worldwide)

“The unique history of this premier property, combined with the personalized hospitality and
comfortable elegance found at Madison Beach Hotel truly embodies the spirit of the Curio
collection,” said Dianna Vaughan, global head, Curio — A Collection by Hilton. “We are
excited to welcome this beautiful boutique hotel as our second property in New England,
joining the Providence Biltmore.

The 4-story building boasts the region’s distinct New England-inspired design,
complemented by amenities and services that today’s modern traveler has come to expect
at an upscale hotel. This includes complimentary Wi-Fi throughout the hotel, a full service
restaurant, fitness center, yoga room and Sounds of the Sea Spa. Additionally, the hotel’s
guest rooms boast luxury linens, coffee makers, refrigerators and oversized soaking tubs —


http://curiocollection3.hilton.com/en/index.html
http://www.businesswire.com/news/home/20150630005433/en/

with some rooms also featuring fireplaces and separate rain showers to expand the
individualized guest experience.

"We look forward to continuing our reputation for excellence in the New England area as we
embark on an exciting new partnership with Curio — A Collection by Hilton," said Lou Carrier,
president of Distinctive Hospitality Group, the hotel's operator. "Madison Beach Hotel is
embedded in the fabric of this close-knit community, and we’re honored Hilton Worldwide
hand-picked this unique hotel to join its prestigious collection."

Madison Beach Hotel is an ideal and picturesque venue for a variety of celebrations,
including meetings, weddings, private entertaining and corporate presentations. With seating
for up to 160 guests, The Ballroom and Tides on the Sound event space feature panoramic
views of Long Island Sound and extravagant floor-to-ceiling French doors leading to the
beachside balconies. For more intimate events of up to 25 guests, The Spinnaker Lounge —
a multi-media conference room situated at the top of the sweeping staircase on the second
floor — features state-of-the-art technology and is perfect for small corporate event, dinner or
business meeting.

Featuring flavors of the season, the hotel is an ideal destination for guests to enjoy a
memorable meal. The Wharf Restaurant features farm-to-table cuisine from the Atlantic
Northeast while The Port Bar offers guests an extensive wine list and bar menu featuring a
variety of salads, sandwiches and locally-inspired entrees. Additionally, an ocean-facing
porch open year-round ensures guests have the option to dine with breathtaking views of
Long Island Sound.

As members of the Hilton Worldwide portfolio, Curio collection hotels offer guests the
benefits of Hilton HHonors, the award-winning guest-loyalty program serving more than 45
million members. Hilton HHonors offers more ways to redeem points than any other guest-

loyalty program and is the only hotel rewards program that offers Points & Miles® and No
Blackout Dates. Guests staying at Madison Beach Hotel are eligible for a special Hilton
HHonors promotion in which HHonors members can earn an additional 1,500 bonus points
per night for up to four nights at all Curio hotels for stays completed by July 31. Existing
reservations are intact at Madison Beach Hotel, and current and future guests may
immediately begin earning and redeeming Hilton HHonors® points. Gold and Diamond
members will also enjoy complimentary breakfast for up to two registered guests per room
and, based on availability, will receive upgrades to preferred rooms.

Madison Beach Hotel, Curio Collection by Hilton is located at 94 West Wharf Road,
Madison, Connecticut 06443. For more information, or to make a reservation, travelers may
visit curio.com or call +1-832-200-8800.

Media may access additional information and high-resolution images for Madison Beach
Hotel at news.curiocollection.com/MadisonBeach. For more news on Curio — A Collection by
Hilton, visit news.curiocollection.com.

About Curio — A Collection by Hilton

Curio — A Collection by Hilton (curiocollection.com) is a global collection of distinctive hotels
that are woven into the fabric of their destinations. While each one is unique, they are united
in their individuality. Curio guests are passionate travelers seeking local discovery and
authentic experiences, while resting easier knowing the Hilton name is behind every stay.
Curio joins a portfolio of market-leading brands from Hilton Worldwide, a leading global



https://www.hiltonhhonors.com/processlanding/processlanding/?lp=curiobonus
https://www.hiltonhhonors.com/processlanding/processlanding/?lp=curiobonus
http://www.curio.com/
http://news.curiocollection.com/index.cfm/property/detail/8562
http://news.curiocollection.com/
http://cts.vresp.com/c/?FinnPartners/f8d3960eb7/TEST/e808ca2347

hospitality company. Access the latest news at Curio.com or inquire about development
opportunities at hiltonworldwide.com/development.

About Hilton Worldwide

Hilton Worldwide (NYSE: HLT) is a leading global hospitality company, spanning the lodging
sector from luxury and full-service hotels and resorts to extended-stay suites and focused-
service hotels. For 95 years, Hilton Worldwide has been dedicated to continuing its tradition
of providing exceptional guest experiences. The company's portfolio of twelve world-class
global brands is comprised of more than 4,350 managed, franchised, owned and leased
hotels and timeshare properties, with more than 720,000 rooms in 94 countries and
territories, including Hilton Hotels & Resorts, Waldorf Astoria Hotels & Resorts, Conrad
Hotels & Resorts, Canopy by Hilton, Curio - A Collection by Hilton, DoubleTree by Hilton,
Embassy Suites Hotels, Hilton Garden Inn, Hampton Hotels, Homewood Suites by Hilton,
Home2 Suites by Hilton and Hilton Grand Vacations. The company also manages an award-
winning customer loyalty program, Hilton HHonors®. Visit news.hiltonworldwide.com for
more information and connect with Hilton Worldwide at facebook.com/hiltonworldwide,
twitter.com/hiltonworldwide, youtube.com/hiltonworldwide, flickr.com/hiltonworldwide, and
linkedin.com/company/hilton-worldwide.

View source version on businesswire.com:
http://www.businesswire.com/news/home/20150630005433/en/
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